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Abstract 

Within the social sciences, vegetarianism is increasingly being conceptualised as a social 

movement due to an appreciation of the integral role of organisations, and associated 

sociocultural dimensions. The sociocultural embeddedness of vegetarianism suggests 

that it is expressed, and received, in different ways across time and space, due to the 

heterogenous cultural landscape of humanity. Despite this, much existing literature on 

vegetarianism exhibits a cultural bias, calling for inquiry into previously neglected parts of 

the world. This paper seeks to contextualise vegetarianism as a new social movement 

within the national context of Argentina, due to the nation’s unique meat-centric cultural 

identity. With a multifaceted approach consisting of ethnographic observation, interviews, 

and questionnaires, this study seeks to investigate whether the fundamental 

characteristics of new social movements manifest within the Argentinian vegetarian 

movement. 

 

Keywords: New Social Movement, vegetarianism, cultural politics, identity, ideology.  

Acronyms: NSM – New Social Movement 
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Chapter 1: Introduction 
Dear Vegetarians: “Don't come to my country.” – Carlos Saúl Menem, President of 

Argentina, 1989-1999 
 

The matter of meat is one of increasing academic inquiry, not only due to the detrimental 

impact its production has upon the environment and animal welfare, but because eating 

vast quantities of meat has recently become a cultural imperative in most societies 

(Carolan, 2011). As a consequence, longstanding meat resistance trends, such as 

vegetarianism, are becoming of increasing interest in the context of today’s meatified diet, 

demonstrating a trend of the (re)politicisation of meat.  

The Vegetarian Society (2016) defines the vegetarian diet as eschewing all meat, poultry, 

game, fish, shellfish/crustacea, or slaughter by-products; although varying definitions 

exist, rooted in the idiosyncratic biographies of individuals and cultures over time and 

space. Similarly to meat, vegetarianism is a highly-cultured phenomenon itself, as it is less 

compelling in terms of its ‘alternative’ dietary requirements, than it is in terms of its 

associated cultural and political identity. Despite both the practical and cultural 

significance of vegetarianism, the majority of concerned geographic literature has 

approached from a conceptually narrow, and culturally-shallow scope.  Nevertheless, 

despite vegetarians making up a relatively small percentage of the global population, with 

its growing prevalence and diffusion, vegetarianism is increasingly becoming 

conceptualised not so much as a way of life, but a social movement (Maurer, 2000).  

It is important to appreciate the cultural heterogeneity that humanity boasts, as the identity 

associated with the vegetarian movement holds differing significance within different 

societal contexts. For example, vegetarianism would be received vastly different in India, 

compared to a country with a traditionally ‘meaty’ identity. Due to this culturally-dependent 

representation, it is plausible to speculate that across differing sociocultural contexts, the 

vegetarian movement can be varyingly conceptualised. This paper seeks to ground 

vegetarianism within the new social movement (NSM) theory – a new social movement 

conceptualisation based upon the expression of marginalised lifestyles and cultural 

politics – within the national context of Argentina, a country world-renowned for its meat-

centric identity.  
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1.1 Case Study Area 

Argentina is the eighth largest country in the world, boasting a variety of biotas, ethnicities, 

and a prolific political and economic history relative to its South American counterparts 

(Figure 1). As its military and dictatorship-plagued twentieth-century came to an end, 

Argentine society became increasingly united by an obstinate fear of injustice, and a 

unifying desire to extend human rights to marginalized groups of society, which translated 

into a dramatic increase in social activism throughout the country (Brown, 2002).  

 

 

 

 

 

 

Figure 1: A map of Argentina with added stars to represent the 

extent of my travels. Source: 

http://wikitravel.org/upload/shared//thumb/1/1d/Argentina_regions_m

ap.png/390px-Argentina_regions_map.png, 2017. 

 

http://wikitravel.org/upload/shared/thumb/1/1d/Argentina_regions_map.png/390px-Argentina_regions_map.png
http://wikitravel.org/upload/shared/thumb/1/1d/Argentina_regions_map.png/390px-Argentina_regions_map.png
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In 2008, for the first time, Argentina exported less beef than its tiny neighbour, Uruguay, 

however, the nation still displays one of the highest meat consumption rates per capita in 

the world (Watts, 2015). This makes it all the more surprising that vegetarianism in 

Argentina has remained much an unexplored subject. By addressing vegetarianism in this 

previously neglected cultural context, and by approaching through a largely untapped 

theoretical framework, I hope that my research will contribute both empirically and 

theoretically to the existing body of knowledge not only on the nature of vegetarianism in 

Argentina, but regarding the importance of geography to the unfixed nature of social 

movements. 

 

1.2 Aim and Objectives 
Aim: To investigate whether vegetarianism can be understood as a new social 
movement in the national context of Argentina. 

 

Three objectives have been selected in order to operationalise this investigation: 

• To account for living a vegetarian lifestyle in Argentina.  
This objective shall be addressed in chapter 4 

 

• To explore the organisational dimensions of the Argentinian vegetarian 
movement. 
This objective shall be addressed in chapter 5 

 

• To investigate the classifications for participation within the Argentinian 
vegetarian movement.  
This objective shall be addressed in chapter 6 
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Chapter 2: Literature Review 
This chapter provides the contextual background for the subsequent discussion of this 

paper through an engagement with the geographies of meat and vegetarianism, as well 

as a critical interpretation of social movement theories. 

2.1 Meat and Veg 

Food is an understated yet critical medium through which we communicate our ideologies, 

and consume our identities. Purdue et al (1997:653) assert that today, “the not so simple 

decision of what to eat” has become ever more politicised- a statement widely echoed 

within the field (Miller, 2010; Kloppenberg, N. Hassanein, 2006; Singer & Mason, 2006; 

Guthman, 2008). Within food studies, meat has become the most controversial topic, as 

the legacies of a ‘meatified’ Western diet have become apparent. To best understand anti-

meat practices such as vegetarianism, it is necessary to first address the meaning of 

meat. Meat is both the most favoured and tabooed food in the world (Ruby, 2016). Fiddes 

(1994) discussed the social aspects of meat-eating in western societies, investigating the 

cultural conditioning of dietary behaviour and the role of food choice in cultural identity. 

Fiddes (1991), argued that meat has historically symbolised a (fundamentally patriarchal) 

human supremacy over nature, as well as more recent associations with affluence and 

modernity. Meat-identity associations have gained much attention within food literature 

(Fiddes, 1994; Carolan, 2011), however this literature is of a culturally narrow scope, 

calling for an increase in related scholarly inquiry, from currently neglected regions of the 

world. The study of vegetarianism is no exception. 

Much of the existing academic inquiry on vegetarianism has been undertaken by 

sociologists, historians, and anthropologists of food, with a relatively small, yet expanding 

body of literature approaching from a geographical perspective (Twigg, 1983; Adams, 

1990; Beardsworth and Keil, 1992; Maurer, 2002). Seen as challenging the status quo, 

vegetarianism has recently occupied an ‘alternative’ position in popular imagination. This 

is not only because it challenges the dominant western meat-centric foodscape, but it is 

also associated with other forms of contentious cultural politics such as the LGBT, 

veganism and hippy movements (Morris and Kirwan, 2006; Maurer, 2002; Belasco, 2007). 

Despite conflicting conceptualisations, it is widely agreed that vegetarianism is a social 

movement in its own right. However, within the social sciences, the definition of what a 

social movement is, is a topic of debate in itself.  
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2.2 Theorising Social Movements 

Social movement theory is more complex than it seems at first glance, with no universally 

agreed definition (Maurer, 2002). To best understand vegetarianism, it is thus necessary 

to provide a theoretical framework through its dominant conceptualisations as both an 

‘old’, and ‘new’ social movement. 

2.2.1 Old Social Movements 

The foremost academic literature addressing social movements emerged during the mid-

twentieth-century, largely viewing them as natural by-products of malfunctioning political-

economic norms and institutions (Della Porta and Diani, 1999; Harvey, 1978, 1985). Old 

social movements, such as the labour, civil rights, or suffragette movements, were largely 

concerned with material and political issues, such as distribution of wealth, and access to 

political power respectively. Western analysis of old social movements became wrapped 

up in structural contradictions of capitalism and politics; an approach that was central 

within related social scientific literature (Paige, 1975; Schwartz, 1976; McAdam, 1999). 

The manner in which people engaged with such movements and partook in activism was 

also of great interest; consisting of a unique contentious politics through collective, non-

traditional means such as boycotts, protests and public campaigns (Diani and McAdam, 

2003).  

 

The suffragette movement exemplifies many of the characteristics of old social 

movements. Campaigning for the right for women to vote, this movement expressed a 

single, unifying ideology of gendered political equality (Cable, 1992). The movement was 

tightly organised, involving multiple organisations including the National American Woman 

Suffrage Association, and the National Women’s Party. Much like other old social 

movements, suffragette participants were generally definable by socio-economic class; 

constituting mainly of middle-class, property-owning women. This highlights the 

importance of movement context, as most literature emphasises the fact that old 

movements were male-dominated (Lee, 1997). 

 

Distinguished sociologists have suggested an inherent geographical constitution of social 

movements, the rootedness of which is in space-specific contexts (Giddens, 1984; 

Lefebvre 1991; Routledge 1993, 2013; Oslender, 2004). Still, geographers have been 

relatively slow in addressing this. Nicholls (2007:607) states that geographic inattention 

has not only “deprived the discipline of robust conceptual tools for analysing contentious 
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politics, but it has also limited the discipline’s ability to contend with broader theoretical 

issues concerning collective action and agency in the political arena.” Miller (2002) 

provided the first truly comprehensive effort to link geography and social movements in an 

attempt to link the discipline with existing core sociological literature. Drawing on work 

from key thinkers, including Anthony Giddens and Jürgen Habermas, Miller (2002) writes 

that as political-economic systems develop unevenly across the world, they produce 

highly varied effects in the colonisation of a population’s lifeworld. In Habermasian terms, 

lifeworld is one’s sociocultural universe which, when colonised by ‘the system’, can result 

in the political mobilisation of individuals as a by-product of discontent (Habermas, 1984).  

 

Miller’s (2002) geographic conceptualisation has proved its worth, demonstrating that far 

from being residual, space, place and scale are foundational qualities of social 

movements. It is worth noting the poststructuralist theoretical approach within the social 

sciences at the time of geographical consideration toward social movements, as attention 

is less concerned with the political economy than with new forms of culture, politics, 

performativity and representation (Doel, 1999). Nicholls (2011) notes that when one takes 

the geography of social movements into consideration, it becomes apparent that not all 

movements are consistent in their cultural-political resistance and expression. This 

analysis is particularly relevant regarding the more contemporary paradigm of NSMs.  

 

2.2.2 New Social Movements 

In the last two decades, in both Europe and North America, new movements have arisen 

that stretch the explanatory capacities of older theoretical perspectives, stimulating an 

innovative reconceptualization of the meaning of social movements (Laraña et al., 

1994:3). The primary difference between ‘old’ and NSMs is the nature of their goals. 

NSMs focus not on issues of materialistic qualities and ‘old’ politics, but may be regarded 

as taking the ‘moral point of view’; that is, they are not working for the interests of their 

members, but for those of humanity, or nature as a whole (Salter, 2003). The likes of 

veganism, gay rights and women’s rights are but a sample of the phenomena that have 

engaged and puzzled social scientists; many of these movements are in fact revivals of 

earlier movements (Scott, 1990).  

Hildebrandt and Dalton (1977) verify the thematic change within social movement 

participation from ‘old politics’ – which concerned questions of material economic and 

social issues – to ‘new politics’, which is far broader than classical political scientific 

interpretations. NSM participation clearly demonstrates that questions of identity were 
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central elements of politics, redefining politics to encompass practices and 

representations undertaken by individuals or groups that are unable to be constrained by 

constitutional boundaries (Salter, 2003). This ‘new’ politics is expressed through the 

ongoing power relations of how culture and identity are politicised in everyday life 

(Nieguth, 2010). Mitchell (2003) notes that not only are such struggles over culture and 

identity deadly important, but they are unescapably geographical too, and I argue that a 

cultural geographical approach is well equipped to examine such power relations.  

With the cultural turn in the social sciences came the redefining of key terms within social 

movement theory. To some, the central concept of ideology – arguably Marx’s most 

powerful bequest to modern social theory – has become too ubiquitous to seem 

meaningful. Eagleton (1991) proposes that the most neutral interpretation of ideology is a 

system of beliefs reflecting the social aspirations of an individual, group, or culture. This 

system of beliefs – or shared ideologies – form collective identities through promoting an 

emotional connection with a broader community through NSMs. Eyerman and Jaminson 

(1991:55) assert that NSMs act as a “cognitive territory and new social space” which 

provides a platform for participants to connect on many levels through loosely structured 

organisations. It is however argued that such spatial notions of NSMs are geographically 

relative, as Probyn (1993) argues that collective political identities that are generated by 

NSMs have different cultural meanings and representations across space. Probyn (1999) 

argues that a politics of identity is a politics of location, opening a dialogue between 

cultural politics and geography. Conceived as such, NSM research can be developed by 

cross-cultural analyses of both similar and contrasting movements over time and space 

(Laraña, 1993). To this end, it is critical to engage with several of the fundamental 

characteristics of NSMs as set out by Laraña et al. (1994). At the same time, it is 

important to appreciate that it is not necessary for a movement to exhibit each and every 

one of the following characteristics in order to be considered an NSM.  

 

2.2.3 NSM Characteristics 

Firstly, Laraña et al., (1994:7) highlight that NSMs “exhibit a pluralism of ideas and 

values”, contrasting to older movements that displayed a unifying ideology. In North 

America and Europe, where most related research has been undertaken, it has been 

found that older movements were characteristically perceived in accordance with 

overarching ideologies such as liberal or conservative; or socialist or capitalist (Laraña et 

al., 1994). Unlike older movements, the environmental movement transcends an 

ideological dualism, exhibiting a more general belief of sustainability at its crux. Rucht and 
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Roose (1999) note that the re-emergence of the environmental movement arose in West 

Germany, where the green movement had a strong foothold in popular culture and 

politics. At the time, West Germany inherited disparate political groupings, initiating a 

phase of mutual self-searching and experimentation through integrated campaigns such 

as the environmental and women’s movements, both of which pronounced varying 

ideologies (Rucht and Roose, 1999). 

 

Second, NSMs “focus on cultural and symbolic issues of identity,” rather than economic 

grievances such as those expressed in the old working-class movement (Laraña et al., 

1994:7). Keith and Peil (1996) highlight how cultural and symbolic issues of identity are 

politically territorial, be it physically or imaginarily. The symbolic identities associated with 

LGBT participation differ over space and time. In the UK for example, LGBT identity has 

become (largely) publicly normalised and less socio-politically potent, as the UK boasts 

one of the highest degrees of liberty in the world for its LGBT communities.  

Contrastingly, throughout the majority of the twentieth-century, LGBT identity in Latin 

America was far more culturally divisive, as the LGBT community became a specific target 

of violent conflicts and military governments. Nonetheless, the ending of these regional 

violent political regimes gave way to new struggles, in a relatively more democratic 

climate. Almeida and Ulate (2015) highlighted the new social actors and social 

organisations that ensued this political reform. As mentioned by Melucci, (1989), in order 

for LGBT issues to be placed on the political agenda, individuals who associated with this 

political identity had to identify publicly with their homosexuality and ‘come out’, which 

explains the collective-extravagant public displays of identity that became central to the 

LGBT movement. 

There were however regional political discrepancies within the LGBT movement in Latin 

America, adhering to the cultural-political territories that Smith (1996) stresses are so 

closely linked with symbolic issues of identity. Alvarez et al. (1998) highlight how 

Argentina led the way for Latin American nations, as it overcame historical stigmas 

against homosexual identification that were interwoven into Argentine culture by religious 

and cultural influences. The nation’s transition into democracy helped LGBT members 

rediscover a voice that had been previously silenced, as formerly oppressed identities 

became simultaneously politically active and more visible (Alvarez et al., 1998). 

Third, Laraña et al. (1994) highlight that NSMs usually involve the emergence of new, or 

formerly weak dimensions of identity. As aforementioned concerning the LGBT movement 

in Latin America, it was not the case that LGBT identities did not exist before the 
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movement ‘began’, but rather the case that such identities were formerly silenced and 

weak under the oppressive dictatorships that plagued Latin American politics throughout 

the majority of the twentieth-century. This suggests that NSMs unfold unevenly across the 

political landscape and, perhaps contrary to the common conception that they occur in 

post-industrial societies (Arendt, 1965; Evans and Boyte, 1986; Sigel et al., 1980), it would 

be more fitting to define NSM emergence in relation to a nation’s level of democracy.  

Fourth, Laraña et al. (1994:7) state that within NSMs, “there is no clear relation to the 

structure roles of participants.” That is, that unlike the socio-economic classification of old 

movement membership (e.g. the working-class participants of the labour movement), 

NSM members are better understood through ‘diffuse’ status indicators such as gender, 

age, profession, or sexual orientation. For example, Einwohner (1999) found participants 

of the animal rights movement to be relatively young, and highly gendered, but difficult to 

classify by socio-economic class. Many NSM theorists also argue that participants tend to 

be relatively well educated (Offe 1985; Brint, 1994; Hildebrandt and Dalton, 1977), an 

assumption that is widely, but not universally accepted. Bevington and Dixon (2005), for 

example, criticise these ‘diffuse’ categorisations as being vaguely representative of 

participants, stating that what unites NSM members most strongly is their shared 

ideologies and their subsequent identities, as this most significantly determines their 

participation. Cherry (2006) supports the idea that ideology is the most representative 

classification of NSM participants; from her study on veganism, she found that 

respondents identify their interests in the practice as one of the most significant aspects of 

their lives and identities. 

Finally, Laraña et al. (1994:8) address the organisational dimensions of NSMs. 

Contrasting to centralised, hierarchical bureaucracies of old movements such as the 

working-class movement, NSM organisations “tend to be segmented, diffuse, and 

decentralised”, although there is considerable variation according to movement context. 

Much social movement literature, however, neglects the role of organisations as the 

structural basis for mobilisation (McAdam et al., 1996), which is somewhat surprising as 

the general importance of organisations is commonly credited in one way or another.  

Polletta and Jasper (2001) argue that taking into account the strong emphasis on 

collective identities exhibited by NSMs, movement organisations are of paramount 

importance, as they are responsible for providing the communicative platform to sustain 

member participation. Giddens (1995) also notes that communication between members 

of NSMs is crucial, thus, organisations that provide communicative platforms are essential 

to the mobilisation of movements (Garner and Zald, 1985; McAdam et al., 1996). This can 
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be said for the organisation of the Yippie movement- a counterculture offshoot of free 

speech and anti-war movements in North America during the 1960s. This movement was 

strongly associated with symbolic alternative politics (Henry, 1989), and was loosely 

organised through the Youth International Party- an informal organisation which organised 

various forms of activism. 

 

2.3 The Vegetarian Social Movement 

“Is vegetarianism a social movement? To most of us, it would seem that it is, but it 

is also different from other social movements.” – Keith Akers (2000; cited in 

Maurer, 2002:1). 

 

Vegetarianism: Movement or Moment? author, Donna Maurer (2002), provided one of the 

most comprehensive conceptualisations of the vegetarian movement at the turn of the 

millennium, although it lacked in its culturally diverse scope. In her conclusion, Maurer 

(2002:150) notes how social movements are increasingly concerned with “changing 

cultural ideas, values and attitudes”- essentially highlighting how vegetarianism differs 

from old social movements, however (intentionally or otherwise) vegetarianism is not 

described as a NSM. Drawing on McCarthy and Zald (1977:146), Maurer notes that it is 

possible for a consumption-based lifestyle, such as vegetarianism, to become detached 

from movement ideology if it instead upholds a desirable lifestyle, social status, or power. 

This conclusion – similarly to the majority of literature on vegetarianism – bears a western 

cultural bias, failing to show consideration for cultures in which vegetarianism is still a 

relatively recent and radical phenomenon. Maurer neglects the uneven geography of 

cultural politics and identity, arguably preventing her from a fuller conceptual 

understanding of the movement. 

Only relatively recently has vegetarianism been conceptualised as a NSM; although this 

body of literature is growing (Hecht, 2005; DeLessio-Parson, 2013). This is surprising 

considering that vegetarianism embodies most of the NSM characteristics 

aforementioned. Hecht (2005) argues that vegetarianism is a NSM as it is based in 

lifestyle and cultural change, however acknowledging that the same movement can be 

conceptualised through different theoretical frameworks relating a geography of place, 

politics, and identity. Nonetheless, in most cultural contexts (even, I believe, in the West), 

vegetarianism arguably embodies aspects of every characteristic considered to be 

defining of a NSM. For example, vegetarianism also lacks a unifying ideology, finding 
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consistent overlap with the animal rights (Klandermans and Oegema, 1987) and vegan 

movements (Cherry, 2006) to name just a few. Herzog (1993:110) found one hundred 

percent of animal right activists to be committed to some form of vegetarianism within his 

study, reporting that many animal right activists saw vegetarianism as the “cornerstone of 

their movement.” Although once again geographical context varies (consider 

vegetarianism in India for example), the vegetarian practice is mostly seen as a relatively 

new or formerly weak form of identity. Vegetarianism also focuses on “cultural and 

symbolic issues of identity” (Laraña, 1994: 8). Emel and Neo (2015) report that 

vegetarians as well as vegans, negotiate a very personal politics on a day-to-day level 

whilst in contact with food in social situations. They essentially politicise vegetarianism in 

subtle ways, however once again, the meaning and representation of this cultural politics 

varies across space. Other NSM characteristics that vegetarianism exhibits include 

aspects of collective identity, loose, decentralised organisational dimensions, and diffuse 

participation categorisation (Downton and Wehr, 1997; Taylor and Whittier, 1992; Jasper 

and Polletta, 2001; Maurer, 2002; Emel and Neo, 2015; Einwohner, 1999). 

As the literature review has revealed, the existing scholarship on both NSMs and 

vegetarianism is growing rapidly, however it has failed to pay sufficient attention to non-

Western cultures. DeLessio-Parson (2013:32) writes that little is known about the 

vegetarian movement in countries in the Global South, where the growth of technologies 

and expanding middle-class “simultaneously produce greater purchasing power for animal 

protein while also increasing the amount of information on vegetarianism that is available 

to consumers.” With this in mind, a contemporary, post-structuralist geographical analysis 

of the vegetarian movement in non-western cultural contexts seem necessary for a more 

comprehensive understanding of not only vegetarianism, but NSMs themselves. 
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Chapter 3: Methodology 
Ethnographic observation, interviews, and questionnaires were all employed in this study 

in order to achieve an in-depth comprehension regarding the theoretical framework, and 

everyday sociocultural narrative that underpin the Argentinian vegetarian movement. By 

adopting a mixed-method approach to my research, I hoped to both diversify and ensure 

confidence in my findings.  

3.1 Ethnographic Observation 
The past decade has seen the revival of ethnographic observation within geography (da 

Col and Graeber, 2011), as geographers have come to appreciate the rich insight that it 

can offer as a legitimate methodological approach. Initially, ethnographic observation 

seemed the most practical research method in my attempt to address the underexplored 

Argentinian vegetarian movement, as it has the unique ability to put to test concepts and 

theories derived from ‘outsider observations’ (LeCompte and Schensul, 2010). Hou and 

Holme (2015) write that conducting research through intimate observations can help to 

understand the constraints of using a new product or service on a particular audience, the 

‘new product or service’ of which I translated to vegetarianism, and the ‘audience’, the 

people of Argentina. 

My primary method of data collection was simply to use my own positionality as a 

vegetarian, enrolling myself in the Argentinian vegetarian movement. I was able to 

experience first-hand the cultural politics wrapped up with vegetarianism, as eating was of 

the most basic things that I did in the field, and it provided a vital source of interaction 

between friends, informants, and I. As recommended by Sauer (1956), I had not a 

predetermined organisation of observations, as sufficient leads would arise organically 

throughout my stay. In his paper, Telling Small Stories, Lorimer (2003) demonstrates the 

worth of keeping a field journal, highlighting the enthusiasm that cultural and historical 

geographers are beginning to show for the integration of logged personal experience with 

broader social and political circumstances. In light of this, I too committed to making daily 

observational diary entries (Figure 2; Appendix A), taking photos, and keeping any other 

material with the potential to be used as a data source.  
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Of all qualitative methods, ethnographic data in particular is subject to much debate 

regarding how much the process of analysis can be systematised (Bryman, 2008). 

Proponents of grounded theory maintain that the data should exist to ‘speak for itself’ 

(Jones and Watt, 2010), thus, I took the approach of simply examining six-weeks-worth of 

diary entries and photos in search for data to which I could relate aspects of my NSM 

theoretical framework. Although I was able to carry out my research for a reasonable 

amount of time, I am aware of biases that might have arisen, such as the seasonal 

Argentine diet. I discovered that meat is more readily consumed in the summer, which 

would no doubt have affected my experience as a vegetarian. Furthermore, and less 

obvious, my own travelling identity (Keith and Pile, 1996), or identity as a researcher may 

have overshadowed my identity as a vegetarian, which was integral to my research.  

 

3.2 Interviews 
Beyond ethnographic observation, interviews were adopted for a more structured form of 

qualitative research (Valentine, 2005). Interviews are a ‘go to’ research technique for the 

human geographer, and of them, semi-structured interviews are often favoured due to 

their flexible nature to accommodate a variety of respondents (Elwood and Martin, 2000). 

For the purpose of this study, 10 participants were interviewed, all of whom were 

Figure 2: I kept diary logs of my meals, observations, and events of particular 
interest, including records of conversations that were not strictly interviews. 

Source: photo by author, 2016. 
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somewhat affiliated with the vegetarian movement, or food production, achieving what 

Kitchin and Tate (2000) refers to as a ‘judgemental sample’. Due to the diversity of 

informants, there was no consistent template of interview questions. Interviewees who ran 

organisations were interviewed twice, once regarding their organisation, and then again 

concerning their personal dietary habits, as they were usually vegetarian themselves. 

Figure 3 displays interview details. 

 

 

Prior to visiting Argentina, I contacted various potential interviewees online to save time, 

and to gain an insight into interviewee accessibility for when I arrived. Upon arriving, I then 

inadvertently acquired several interviewees via a snowball effect. Initially I had to adapt to 

my research environment, spending a couple of weeks acclimatising to the culture, 

practicing the language, and finding my feet before jumping into interviews. Temple (2002) 

describes the potential difficulties of ‘cross-language research’, and so despite my 

intermediate level of Spanish, I acted upon Squire’s (2009) recommendation of employing 

a translator (Figure 4), in addition to sending pilot interviews to achieve the greatest 

possible clarity. Requiring a translator meant organising the interview at a time that was 

suitable for all three of us, which proved particularly difficult at times. All interviews were 

Figure 3: A table displaying the basic information of both interviews, and 

interviewees. Source: table by author, 2017. 
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conducted in spaces familiar to the interviewees, typically local cafés, in an attempt to 

generate an informal environment in which the questions, rather than the space, remained 

the focus (Markle, 2011).   

 

 
 
 

In terms of ethical considerations, before interviews commenced, I provided a consent 

form (Appendix B) which my translator would explain to the interviewee. This form 

disclosed information about the voluntary nature of participation, the purpose of the 

research, and its use for which I intended (Silverman, 2005). In addition to this, I ensured 

anonymity by changing the names of all participants throughout this paper. 

Following Valentine’s (1997) advice, in order to ensure the most accuracy and avoid 

missing any key commentary, I recorded all interviews. For extra insurance, I used two 

recording devices and backed up my data whenever I had internet access, wary of the 

possibility of loss and/or theft during my travels. Due to my intermediate comprehension of 

Spanish grammar I was unable to transcribe verbatim, therefore I employed fluent 

Spanish speakers to ‘fill in the blanks’, once I had transcribed all of the English parts 

(Appendix C). Despite my best efforts, and owing to the fact that my transcriptions were 

not transcribed solely by myself, I was unable to guarantee that all conversational 

nuances were captured, which have the potential to reveal deeper emotional attitudes to 

key themes such as meat, or vegetarians (Markle, 2011). Once transcribed, the interviews 

were manually coded (Appendix D)- a trusted qualitative data analysis technique which 

Figure 4: Interview in a coffee shop, Palermo, Buenos Aires. From the left: 

Interviewee, myself, and translator. Source: photo by author, 2016. 
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enabled the identification of recurrent and salient themes (Saldãna, 2013), such as 

collective identities and communication.  

3.3 Questionnaires 
Questionnaires are an effective tool in geography as they have the unique ability to 

provide “extensive research over a geographically dispersed population” (McGuirk and 

O’Neill, 2010:192), a process which has been revolutionised by the internet replacing its 

paper-based counterpart (Kaplan and Haenlein, 2010). Internet-based questionnaires 

offer numerous benefits over conventional methods, including lower cost, higher and 

faster response rate, a larger potential audience, increased speed of delivery, anonymity, 

and ease of analysis to mention but a few (Sills and Song, 2002). For these reasons, an 

online questionnaire was the most apt method for collecting data from the Argentinian 

vegetarian population. 

I prepared my questionnaire once all data had been collected and analysed, so that the 

questions could be specifically tailored to supplement my existing findings, respectively 

ensuring questions were concise and limited in number in order to achieve a high 

completion rate (Kaplan and Haenlein, 2010). For effectiveness and grammatical clarity, 

an acquaintance in Buenos Aires translated the questions for me before I formatted and 

distributed the questionnaire (Appendix E) using the online application, Google Forms. 

Google Forms is an internationally conformable service of simplistic nature, and 

compatible with mobile and tablet devices which will likely increase response rate. 

Coomber (1997) claims that distributing one’s questionnaire through appropriate 

webpages receives the greatest response, so accordingly I distributed mine through the 

Argentinian vegetarian social media pages, with a combined total of over eighty-thousand 

‘likes’.  Despite their potential for in-depth analysis (Foddy, 1993), I disregarded using any 

open-ended questions due to the potential of a considerable response rate – I anticipated 

the probable difficulties of analysing hundreds or even thousands of open responses in 

another language. Regardless, Temple (2002) appraises the aptness of closed-questions 

for cross-language research.  

The questionnaire received 578 responses; a relatively large sample, which reduces 

chances of error and increases reliability of my results. Nonetheless, it is important to 

appreciate that this sample was not representative of the Argentinian vegetarian 

population as a whole considering that: many Argentinians lack internet access, social 

media usage is age-bias, and not all vegetarians with internet access are part of the social 

media community (Correa et al., 2010). Once I was satisfied with the response rate, all 

data was manipulated and converted into graphs using Microsoft Excel both for clarity and 
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presentational purposes. To increase the representativeness of my results, and 

withstanding any time-restraints, it would have been worthwhile to send out paper-based 

questionnaires to members of the offline vegetarian community.  
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Chapter 4: Enrolling in the Argentinian 
Vegetarian Movement 

The wider literature acknowledges that NSM scholarship could be enriched by focusing on 

“the everyday interactive level” of identity and cultural politics (Wilson et al., 1995:65), and 

so my own experience of enrolling in the Argentinian vegetarian movement was integral to 

my research.  

 

4.1 Practicing Vegetarianism in Argentina 

It is worth noting that I was unable to uphold an entirely vegetarian diet throughout my 

eight-week stay in Argentina. This was for a variety of reasons, but fundamentally the 

meat-saturated Argentinian diet made it difficult to repeatedly avoid meat, be it in a meal 

cooked for me by a host (Figure 5), or other dining experiences (Figure 6). Additionally, 

varied definitions of a vegetarian diet exist across Argentina, as not all meat is classified 

the same. Red meat, for example, is referred to as carne (English: meat), which differs 

from carne blanco (English: white meat), used to describe chicken and fish- both of which 

many food providers saw suitable for vegetarians, in the off chance they provided a 

choice.  

 

Figure 5: During an excursion to the rainforest, my hosts bought a fresh catch from 2 

fishermen as a gift for my first day with them. The parilla (bbq structure) visible on the left, is a 

cultural necessity in every Argentinian household, demonstrating the integrity of meat 

consumption manifesting within the very fabric of the home. Source: photo by author, 2016. 
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4.2 Aesthetics of Meat 

I was curious of the reactions that I might have received at my disregard of the ‘when in 

Rome…’ maxim, however, during my travels, my dietary decision paid dividends, 

repeatedly attracting interest and sparking conversation.  My identity as a vegetarian 

became central to my experience and research, as eating became an integral way in 

which I interacted with friends and informants. Not only did these experiences reveal 

intimate cultural aspects of vegetarianism (Dietz et al., 2010), but central to this, I gained 

an insight into Argentinian food-culture, in which the symbolism of meat became a 

recurring theme. Informants commonly drew upon the nation’s meat-centric identity when 

relating to vegetarianism.  

“[for vegetarian to be seen as a social norm] it would have to be over the course of many 

many years, changing things that are the very roots of our lives and culture.” – Jorge 
 

Figure 6: A selection of the provided coach ‘meals’, exemplifying the dominant tastes 

within Argentina: meat and sweet. Despite coaches providing the dominant national 

travel network, no coach company offered a vegetarian option. Source: photo by 

author, 2016. 
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With meat embedded in Argentinian life and culture, practicing vegetarianism can be seen 

to be a lifestyle experimentation – a fundamental characteristic of NSMs indicated by 

pioneering theorists (Giddens, 1995; Habermas, 1984). Habermas discusses lifestyle 

experimentation as being best understood through the contextualisation of a popular 

cultures’ aesthetic appreciation (in this case, of meat), yet, this seemingly central area for 

cultural study is underdeveloped in his theory (Bryant and Jary, 1997). If one approaches 

‘aesthetic’ as relating to cultural taste (Dietz et al., 2010), then understanding the aesthetic 

appreciation of meat to Argentinian people becomes critical for a fuller understanding of 

the conflicting cultural politics that individual vegetarians negotiate on a day-to-day basis. 

The existence of conflicting aesthetical appreciation of meat between vegetarians and 

popular Argentinian culture is supported by the fact that almost one-third of newly turned 

Argentinian vegetarians were apprehensive about informing their family and friends of 

their dietary decision (Figure 7). When talking about informing their families, some 

vegetarians who I met would talk about ‘coming out’- a term commonly associated with 

participation within the LGBT movement by which self-disclosure of one’s identity may 

cause astonishment or bring shame. To feel the need to ‘come out’ displays the 

magnitude of socio-cultural unconformity that some Argentinian vegetarians feel they 

express.  

 

 

 

 

Figure 7: Division of Argentinian vegetarians who were apprehensive 

about telling family and friends about their dietary decision. Source: graph 

by author, 2017. 
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4.2.1 To the Butchers 

“When it is any special occasion, asado is not only the main dish but the event. All year 

round, any occasion would be a good time to have an asado. I would say Argentinians in 

general are really proud of this whole ritual, it’s like *manly voice* ‘yes an asado, we’re 

going to have an asado’.” – Mauricio 

The above quote is representative of the way in which Argentinians often referred to 

asados, relating it to national identity and aspects of masculinity. Argentina’s meat-centric 

culture coalesces with the asado – a social, ‘bbq-esque’ Argentinian tradition, revolved 

around the cooking of the nation’s internationally esteemed beef. Typical asados are 

reminiscent of Argentina’s traditional gaucho culture, cooking various cow innards using 

an authentic parilla-style grill over a charcoal pit, usually in the company of extended 

family and friends (Matos and Brandoni, 2002). 

The first asado that I attended was in the rural pueblo of Mendiolaza, in the province of 

Córdoba. In preparation, my host, Paú, visited his local carnicero (English: butcher’s), 

inviting me inside with him as the two other volunteers – both female – remained in the 

truck. Every person inside was a middle-aged male, the walls were draped with Argentina 

flags, there was a copious selection of carcasses hanging from the ceiling, as well as a 

vast selection of cuts. This seemingly trivial experience exemplified the strong 

associations between patriarchy, nationalism, and meat, revealing the popular culture’s 

aesthetic appreciation (Bryant and Jary, 1997) of meat. 

There was a friendly sense of community, as all of the men chatted and joked with one 

another. I was duly introduced in what would become a reoccurring manner- “This is Elliot 

from England. He’s vegetarian.” This never failed to spark interest and conversation, as I 

would repeatedly have to explain my dietary decision, as much as any other aspect of my 

life or identity. Men almost always failed to even remotely sympathise with my reasoning, 

as we would often resort to laughing off our differences, exemplifying the foreign concept 

of vegetarianism within Argentinian culture. The fact that my identity as a vegetarian was 

viewed with equal significance to my nationality adheres to Melucci’s (1980) analytic 

definition of NSMs in breaking the cultural limits of the system in which they occur.  
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4.3 A Historical Encounter 

The very essence of NSMs is based on the specific cultural and political representations 

that not only vary across space, but also time (Nicholls, 2009). The temporal variance of 

cultural and political representations is relatively difficult to assess; however, it can help to 

contextualise the cultural status quo, which in turn offers an insight into the progress of 

specific movements (Keith and Pile, 1996). I was lucky enough to experience authentic 

gaucho culture as I was invited to a traditional asado at a ranch, based in the Andean 

foothills in the province of Salta, northwest Argentina. This gave me the chance to practice 

vegetarianism within the context of a cultural relic from which contemporary Argentina 

inherited its meaty identity.  

Upon our first meeting, my host, Enrique, immediately complained, accusing me of joking 

about my vegetarianism, before refusing to make eye contact whilst we spoke. This was 

coupled with the refusal to call me by my name, instead referring to me as ‘gay’, which 

eventually transitioned into an alternation between ‘hippie’ or simply ‘vegetarian’ – 

interestingly, these associations are legitimate identifiers of other NSMs with which 

vegetarianism overlaps with a great deal (Melucci, 1980; Maurer, 2002). Sat at the table in 

hierarchical order, Enrique had his wife accommodate for me, whilst his son attended to 

the asado for the rest of his company. Despite sufficient vegetarian food, Enrique – 

positioned at the head of the table with his facón (traditional gaucho knife) laid before him 

(Figure 8) – insisted I try his steak and ‘chorizo de la familia’, the recipe of which belonged 

to his family. This was an offer I felt I could not decline, as with such potent cultural 

significance, I anticipated that the refusal of meat could be interpreted as an insult.  
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Upon reflection, my decision was demonstrative of the oppressive power relations in the 

exchange of cultural politics between my host and I, however, this was the only instance 

in which this happened. This demonstrates how cultural representations of space – in this 

case, at a Gaucho ranch – provide movement members (myself) with normative 

evaluations of what battles are worth fighting for, and who to dispute (Emirbayer and 

Gamson 1994; Wolford 2004; Auyero 2006). This unique experience supports the notion 

that due to the cultural premise of NSMs, they cannot be circumscribed by national 

borders, as within a single nation many different cultural and political values can be held. 

Sociocultural landscapes which the reception of NSMs relies upon are diffuse, and 

transcend national borders.  

Enrique’s reaction was cruder than any other that I received, – especially in comparison to 

younger generations – suggesting that contemporary popular culture within Argentina has 

become more accepting of vegetarianism, relative to a historic hostility. This is a 

promising observation regarding participation within the Argentinian vegetarian 

movement, as due to the sociocultural centrality of meat, it is impossible for the personal 

Figure 8: Photograph post-asado. Enrique sits at the head of the table (right), his 

traditional facón by his right hand, partly obscured behind a bottle of wine. His wife’s 

slimmer facón lays more clearly in the foreground. Source: photo by author, 2016. 
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and somewhat intimate vegetarian identity not to extend into areas of daily life (Laraña et 

al., 1994; Emel and Neo, 2015). 

Summary 

Social movement literature has stressed the importance of place for generating the 

cultural and cognitive frames that guide movements (Keith and Pile, 1997), however, I 

believe that my own experience has shown that of equal importance, place reveals the 

cultural and cognitive frames for movement opposition and popular cultural resistance. A 

better understanding of resistance is important as it can inform the approach that a 

movement takes in order to be most effective and best exploit resources within a 

particular cultural context (Hetherington, 1998; Alexander et al., 2009). 
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Chapter 5: The Organisational Dimensions of 
Argentinian Vegetarianism 

NSM scholarship has come to increasingly acknowledge the central role that 

organisations play in the success of social movements due to the communicative platform 

that they provide; this not only maintains movement participation, but facilitates the 

recruitment of new members (Eagleton, 1991; Goodwin and Jasper, 2004; Maurer, 2002). 

McAdam et al. (2008), however, argue that there has been insufficient attention paid to 

the sociocultural context that may influence the nature of social movement organisations, 

calling for research into previously neglected spaces. 

 

5.1 Organisational Nature 

Of the Argentinian vegetarian organisations that I was able to contact, all were of a 

grassroots nature, complying with the “segmented, diffuse, and decentralised” character 

that Laraña et al. (1994:8) describe as being so fundamental to NSM organisations. Co-

founder of vegetarian food distribution network ‘Orgánico sí o sí’ stated that: 

“It started with just some friends. The government never came with love or help, so we 

don’t want their help. We created a system that opposes the classical capitalist system. It 

exists nowhere else.” 

Adhering to the decentralised nature of their establishment, Orgánico sí o sí encapsulate 

many aspects of the grassroots nature of NSM organisations. Every one of the 

organisations whom I interviewed was established by the collaboration of friends with 

common ideologies. These shared beliefs committed the organisations to bringing positive 

change, exemplifying the altruistic, ‘moral point of view’ that sets NSMs apart from their 

older political-economic counterpart (Salter, 2003).  

Although grassroots organisations are classically non-profit (Lakey, 1995), some of the 

organisations that I interviewed revealed that they do in fact make profit of some sort. For 

example, organiser of vegetarian Facebook page ‘Locura Vegana’ has managed to make 

a living from promoting her food products and organising festivals on her page, whilst co-

founder of Orgánico sí o sí spoke of profit in unconventional terms: 

“If you think profit is just money, then yes, we are a non-profit organisation.  But we think 

of profit not as money, but as energy. The customers all get a piece of this energy. The 
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energy crossing this organisation is incredible. Really, really incredible. Sure there are 

business related aspects such as products and money, but that’s not the best way to think 

about this kind of organisation.” 

This alternative ideological approach by vegetarian organisations was not uncommon 

during my time in Argentina, yet, it is paid little attention within most literature. Goodwin 

and Jasper (2004) call for new insights into alternative organisations, drawing on the work 

of Wignaraja (1993) who argued that an examination of NSM grassroots development in 

the global south could promote a fundamental rethinking of movement organisations. 

 

5.1.1 Movement approach 

Instead of the classical movement promotion strategies which intend to influence and gain 

power (Habermas, 1987), the vegetarian movement emphasises cultural change through 

conflict-free, and relatively casual measures (Maurer, 2002). Unlike the animal rights or 

vegan organisations, who use shock value, vegetarian organisations try to engage 

individuals through a gentle, transitional approach (Maurer, 2002). It is necessary to take 

movement context into consideration, as organisations will need to employ a different 

approach depending on specific sociocultural context. Administrator of Facebook page 

Vegetarianos en Argentina stated that: 

“The page isn’t for judging, it’s for helping. Violence & aggression is forbidden. We preach 

respect because new people who are interested in becoming vegetarian ‘like’ the group, 

and I want them to be accepted, embraced, and feel welcome.” 

The approach taken by this particular Facebook page speaks volumes about the cultural 

context within which the organisation is operating. Vegetarianos en Argentina appreciates 

the cultural significance of meat in Argentina, and the potential hostility that the vegetarian 

movement could receive, resorting to a friendly, positive approach. This is in line with 

Maurer’s (2002:19) assertion that vegetarian organisations “typically avoid strategies that 

challenge deep-rooted meat-eating practices and beliefs.” The vegetarian restaurants that 

I visited and interviewed also echoed this casual approach to vegetarianism, often 

providing vegetarian twists on traditional cuisines to positively appeal to a large audience 

(Figure 9). 
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5.1.2 Social Networking 

Fundamentally, all NSM organisations hold a strong emphasis on social networking 

(Scott, 1990), however, this can be achieved in different ways. Despite the grassroots 

nature of Argentinian vegetarian organisations, a division existed in that they either 

operated online, or on a more personal, face-to-face basis. When asked about the 

organisation’s location in Buenos Aires, administrator of the Facebook page Veggie Paluja 

said that: 

“…this is where the [vegetarian] movement is strongest. In Buenos Aires, you have 

access to everything. Transport, communication, and other movements.” 

This is in line with Maurer’s (2002) assertion that vegetarianism is largely an urban-based 

movement, however my informant adds reasoning to this statement, providing evidence of 

the opportunity provided by the city from which organisations stand to prosper. In the 

developed nations in which the vegetarian movement has been most extensively studied, 

internet access is omnipresent, thus, social media has the ability to connect with the 

farthest reaches of society. From my own experience in Argentina, however, I am aware 

that many rural societies lack internet access, so it is no surprise that more personal, 

offline organisational forms also exist. Orgánico sí o sí use word of mouth as their form of 

social networking, stating that: 

“We reach out to 500 families with this idea related to a tree. Each family branches out, 

distributing our products.” 

Figure 9: This menu from vegetarian restaurant ‘Chiri Moya’ boasts an array 

of traditional Argentine dishes with a vegetarian twist. I had the ‘milanesa de 

poroto’, a bean alternative for the traditional lomo (English: beef steak). 

Source: photo by author, 2016. 
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Not only does this highlight the respective urban-rural distribution of social media and 

face-to-face based social networking, but it also demonstrates the upheld capabilities of 

offline social organisations in the age of the internet. This in turn adheres to the point 

raised by McAdam et al. (2008) that NSM organisational structures are diffuse and vary 

according to spatial context. Whilst on a tour of La Cecelia – an alternative school that 

promotes a vegetarian philosophy – it was interesting to discover that the owner’s son 

administrates ‘Vegetarianos de Santa Fe’, a provincial subsidiary Facebook page of the 

principal ‘Vegetarianos en Argentina’ Facebook group. This demonstrated an interesting 

and perhaps generationally induced overlap between online and offline vegetarian 

networking, conflicting with Dalton and Kuechler (1990), who argue that NSM 

organisational autonomy limits connection between regional and national organisations. 

 

5.2 Cyberspace 

As aforementioned, communication is imperative for the success of NSMs, and it is the 

organisations which provide the essential communicative platforms for social movements 

to flourish (Garner and Zald, 1985; McCarthy et al., 1991). Figure 10 supports this claim, 

as the survey found that 76% of vegetarians felt it necessary to be connected with a wider 

vegetarian community.  

 

Figure 10: Division of Argentinian vegetarians who feel it necessary to be 

connected to a wider vegetarian community. Source: graph by author, 2017. 
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From the vegetarian organisations that I was able to contact, the internet was the most 

common networking platform, and undoubtedly the most effective. The internet greatly 

enhances the communication of social movement groups, enabling the cheap and 

effective generation and distribution of information (Salter, 2003). The potential for social 

networking provided by the internet can be seen to have filled the communicative deficit 

that Habermas (1987) identified NSMs to suffer with. This is in line with Figure 11, which 

found that social media was the most popular form of communication between 

vegetarians, as chosen by 420, or 92% of respondents. 

 

 

 

 

5.2.1 Social Media 

With a combined number of Facebook ‘likes’ of over eighty-thousand, the Argentinian 

vegetarian organisations operating on Facebook had a larger audience and sphere of 

influence than any other social networking method. Social media is unique in that it 

supports political activism at a distance, whilst providing a sense of anonymity (Ribeiro, 

Figure 11: Graph showing the most common ways in which vegetarians 

communicate with a wider community. Source: graph by author, 2017. 
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1998). Administrator of the Locura Vegana Facebook page adhered to many of these 

points: 

“Social media is good because people don’t have to ask things face-to-face because they 

might be ashamed. Maybe it [vegetarianism] is tabooed, but on social media these people 

can ask whatever they like.” 

Social media can be seen as particularly advantageous to Argentinian vegetarian 

organisations, as it allows members and curious individuals to covertly communicate and 

participate when they might not see it openly acceptable to do so in their particular cultural 

context. In addition, organisations can use the internet to support external, face-to-face 

activity for a more personal sense of collective identity and activism. Administrator of 

Facebook page Locura Vegana said that she used social media to: 

“Promote a monthly vegetarian festival, cooking workshops, and give informative talks in 

person and on the radio.” 

External events are important as they are likely to appeal to older vegetarians who may 

not be on social media. Social media has been criticised as an organisational platform for 

resulting in leaderless and horizontal movements, however, in the national context of 

Argentina, it is proving to be a promising medium on which the vegetarian movement can 

operate. 

 

Summary 

Argentinian vegetarian organisations are diffuse and decentralised, adhering to most of 

the characteristics that are typical of NSMs. Despite the fact that contemporary NSM 

literature glorifies the communicative possibilities that the internet provides for movement 

organisations (Bosoco, 2002), if Argentina is anything to go by, then it is apparent that 

offline organisations still play an important role, and merit greater attention than what they 

currently receive. The approach taken by movement organisations is also likely to vary 

across space and time, as the Argentinian vegetarian movement has exemplified a 

specific approach to best navigate a unique sociocultural environment.  
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Chapter 6: Theorising Participation within the 
Argentinian Vegetarian Movement 

The ability to formulate a coherent classification of NSM membership is an insightful yet 

highly contested idea, as the classical model for old social movement participation is 

inadequate (Opp, 1988). Dissimilar to old social movement participation which was 

generally classifiable by socioeconomic identity, NSM participation is relatively more 

diffuse. Maurer (2002:149) argues that because “being a vegetarian” is a chosen, rather 

than status-based identity, no pre-existing identity exists. Current debate largely concerns 

whether vegetarian participants are more competently identifiable by ideological beliefs, or 

demographical characteristics (Bevington and Dixon, 2005; Cherry, 2006), as this chapter 

will address in sections 6.1 and 6.2 respectively. 

 

6.1 Ideological Motives 
According to Kendall (2000), NSM participation is predominantly associated with identity 

and its relation to ideology, culture and politics. Ideology can be seen as a set of beliefs or 

ideas, which are integral to identity formulation, guiding us in our interactions with others. 

It is widely accepted that the rationale for NSM participation boasts great plurality in ideas 

and values (Cohen, 1985; Larana, 1992, 1993). This was reflected in my findings, as 

throughout every aspect of research, I discovered a diverse set of ideas and beliefs that 

inspired individuals to adopt vegetarianism. Figure 12 displays the varied motivations of 

568 individuals for converting to vegetarianism. Able to choose as many as options 

applicable, informants selected an average of 1.7 motivations, revealing an expected 

pluralism of ideological motivation as oppose to an absolute unifier. Interestingly, 461 

(81%) of individuals chose animal rights as their main motivation, showing a strong 

ideological correlation with another NSM that is displaying exemplary progress in 

Argentina (Goñi, 2016). Regardless of no existing absolute identifier, insight into 

movement participation can be gained from a closer analysis of these results. 
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It was somewhat surprising to find spiritual reasons as motivational for 22% of informants, 

however, it is unclear whether this is due to the nation’s relatively high rate of religion. 

Relating to his spiritual motivation, one interviewee, Paú, stated: 

“I do not choose to eat animals just in the same way I do not choose to eat a GM lettuce 

sold in a supermarket. This energy is not what I believe in or respect. For industrial 

capitalistic producers, there is no animal, just meat. It [my decision] is based on respect 

for our bodies and respect for the food that we eat.” 

This particular spiritual ideology does not seem to relate to religious beliefs, however, 

once again, an ideological overlap is apparent; this time with the organic movement. 

Sheridan (2016) contends that social movement literature has fallen short by failing to 

attend to the unfolding trend of grassroots mobilisation that is spurred by spiritual, but not 

necessarily religious motives. Mallory (2010), for example, chronicles the overlap that 

spirituality induces between the environmental and hippie movements, suggesting the 

potential that this provides in being able to characterise participation through collective 

identity. 

 

Figure 12: Graph showing the distribution of motivations for 

Argentinian vegetarians. Source: graph by author, 2017. 
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6.1.1 Collective Identity 

Jasper and Polletta (2001:285) examine the role of collective identity in social movement 

participation. They define collective identity as “an individual’s cognitive, moral, and 

emotional connection with a broader community”- be it within a single, or across multiple 

movements. ‘Collective identity’ is a term that is often used in social movement literature, 

as a means to explain collective action through loyalty formation (Buechler 1995). This 

once again reiterates the importance of vegetarian organisations in providing a platform in 

which geographically distanced individuals can coalesce. From my time in Argentina, I 

discovered consistent overlap between vegetarianism and other culturally marginal 

movements, particularly veganism, and animal rights. Some, but not all Argentinian 

vegetarians collectively identified themselves with other movements including the 

environmental movement, animal rights, and veganism, as can be seen from figure 13. 

 

 

 

 

On the whole, most vegetarians were associated with other movements, and so the 

reasoning behind Buechler’s (1995) collective identity-participation conceptualisation can 

be appreciated. Nevertheless, 25% of vegetarians did not associate themselves with any 

other movements, and so a collective identity seems neither all-embracing, nor a powerful 

movement-membership conceptualisation. Interestingly, 40% of vegetarians associated 

Figure 13: Graph showing the commonality of other 

movements with which Argentinian vegetarians associated 

themselves with. Source: graph by author, 2017. 

 



41 
 

themselves with the environmental movement, however, this was seldom apparent 

throughout my time there, relative to the animal rights and the vegan movement. 

Administrator of Facebook page Veggie Paluja organises a quarter-yearly vegetarian 

festival in Buenos Aires which boasts movement overlap between vegetarianism, 

veganism, animal rights and the organic movements. Participating organisations at this 

festival were influential in the closure of Argentina’s oldest zoo in 2016, adhering to Keith 

and Pile’s (1996) assertion that strong movement overlap heightens a sense of collective 

identity, which in turn galvanises movement activism. 

“We had animal rights activists collecting signatures which played a major role in the 

closure of the [Buenos Aires] zoo. The festival joins everything that is to do with the 

movement. The movement is bigger than just food.” – Interviewee 3 

This once again adheres to the fact that a conceptualisation of vegetarian participation 

cannot be theorised without taking into consideration the broader ideological beliefs of 

other movements. Maurer (2002) adheres to this point, stating that vegetarians are best 

viewed in terms of a shared collective identity, although, as my results have shown, this 

conceptualisation is complex and in no way definitive. Others argue that participation in 

the vegetarian movement is better conceptualised through the demographical 

characteristics of members (Bevington and Dixon, 2005). 

 

6.2 Participant Demographics 
Despite showing a thematic shift from ‘old politics’, Habermas (1981) verifies that the new 

politics exhibited by NSMs similarly finds support from identifiable demographical 

compositions; pointing to a new middle class, the younger generation, and those with 

higher levels of formal education. Bevington and Dixon (2005) build on this under a more 

contemporary lens and contextualise it within the vegetarian movement, giving 

prominence to particular ‘diffuse’ demographical characteristics including age, gender and 

place of residence. I intended to investigate these demographical characteristics via the 

means of a questionnaire, of which 86% of respondents were female (Figure 14). This is a 

considerably higher percentage than the gendered vegetarian divide in the US which sees 

women occupy 59% of movement participation (Vegetarian Times, 2015).  
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Ruby et al. (2016) argue that gender is of great interest when it comes to vegetarian 

participation, as it is well documented that in the developed world, women have greater 

concern for animal welfare and the health effects of diet. This likely explains why two of 

the three most popular motivations for Argentinian vegetarians were animal rights and 

health reasons (Figure 12).  Ruby et al. (2016:547) call for a revisit to basic 

demographical factors in previously neglected societies due to the “large variation towards 

meat across differing cultural contexts.” The female-male divide of vegetarians that exists 

in most western societies (Beardsworth et al., 2002), is exaggerated in the gendered 

division of Argentinian vegetarians, a statistic that is likely in virtue of the strong national 

and patriarchal associations of meat in Argentine culture. Additionally, it was found that 

95% of vegetarians lived in an urban area (Figure 15), and 75% of them to be below the 

age of 36 (Figure 16). This is in line with most existing western literature in that 

vegetarianism is largely an urban-based movement which finds popularity among younger 

generations (Maurer, 2002; Ruby et al., 2016), once again supporting that idea that 

demographical classifications for enrolment in the vegetarian movement are broadly 

translatable across different cultural contexts. 

Figure 14: Graph showing the gendered division of Argentinian vegetarian 

identification. Source: graph by author, 2017. 
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Figure 15: Graph showing the urban-rural residency division of Argentinian 

vegetarians. Source: graph by author, 2017. 

 

Figure 16: Graph showing the age composition of Argentinian vegetarians. 

Source: graph by author, 2017. 
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Summary 
Despite these ideological and demographical-based investigations, no movement-

membership theory surfaced with the power to provide a unifying, all-inclusive 

conceptualisation of participation. Nonetheless, this is a common feature of NSMs, as the 

troublesomely-iconic diffuse nature of membership and lack of an absolute unifying 

ideology continue to trouble academics (Maurer, 2002; Hecht, 2011; Miller and Nicholls, 

2013). Despite my results displaying relatively strong trends between both ideology and 

vegetarianism, and diffuse demographics and vegetarianism, I believe that a combination 

of the two would provide a more powerful conceptualisation, calling for a 

sociodemographical analysis of participation within the movement. 
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Chapter 7: Concluding Thoughts 
The aim of this paper was to critically investigate whether vegetarianism can be 

conceptualised as a NSM in Argentina by investigating fundamental aspects of NSMs, 

including lifestyle, participation, movement pluralism, and the role of organisations. 

 

7.1 Looking Back, Moving Forward 
By examining the main ways in which the movement manifests itself, the implications of 

this study were twofold: not only did it empirically assert vegetarianism’s status as a NSM 

in the national context of Argentina, but it also contributed theoretically to social 

movement literature from a geographic perspective. It was found that Argentinian 

vegetarianism is a highly-cultured phenomenon, more significant in terms of lifestyle than 

it is dietarily. This exemplifies that when one takes the geography of vegetarianism into 

consideration, it becomes apparent that it is not consistent in its cultural-political 

resistance and expression (Nicholls, 2011). In relation to this, this study also revealed the 

importance of geography in determining the approach taken by vegetarian organisations – 

a key driving force of social movements (Habermas, 1987; Maurer, 2002). 

Within related literature, it is commonly believed that NSMs exist in post-industrial, 

western societies, however from the political history of this particular case study, it would 

seem that a more accurate definition would be that they exist in democratic political 

spaces. Additionally, this study raises the question of NSM conceptualisations, as some 

movements classified as NSMs – vegetarianism and the anti-nuclear movement, for 

example – differ greatly in their elemental characteristics. Whilst it is true that the ethical 

and moral natures of their ideologies are similar, fundamental characteristics, such as 

identity and lifestyle vary greatly. This could call for future research in comparing lifestyle, 

or participation classification, which could reveal a division, or sub-movements under the 

NSM umbrella. 

Upon reflection, movement participation could have been addressed more thoroughly, 

particularly in terms of demographical characteristics. It would have been insightful to 

acquire information such as province of residence, highest achieved level of formal 

education, and profession. In addition to more sensitive data that  I was somewhat 

hesitant to collect, including salary and sexual orientation. This would have resulted in a 

more in-depth engagement with the ‘diffuse’ demographical characteristics that Bevington 

and Dixon (2005) argue illustrate NSM participation. Additionally, there were variables 
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which could have affected my results which I was unable to account for. Some were 

obvious, such as the time and duration of my investigation, as weather and holidays are 

likely to affect cultural expression and diet. Furthermore, less obvious variables may have 

affected my results, such as the informant’s subjective interpretation of myself as a tourist, 

which may have overshadowed my vegetarian identity which was an integral aspect of my 

research.   

From this study, it seems plausible to suggest that NSM literature may be inhibited by 

studying within national contexts, due to their situation in cultural-politics which tends to 

transcend national borders. In Argentina for example, I became aware of indigenous 

cultures who live in different areas, hold differing ideological beliefs, and celebrate 

different traditions to the European-dominated ‘national’ identity to which this study 

adheres (Figure 17).  This calls for more spatially-structured investigations into the same 

movements but at different scales, as well as different cultural contexts across the world. 

By building on the work of pioneering thinkers, this geographic analysis of NSMs is an 

invaluable insight, as social movements have been, and certainly will continue to be 

instrumental in the course of humanity. 

 

 

 

Figure 17- Photograph of a Pachamama ritual, Tucumán, northwest Argentina. 
Pachamama is a goddess revered by the indigenous people of Argentina. Translated 

as ‘World Mother’, Pachamama is worshiped across Andean cultures, stretching 
through Bolivia, Ecuador, Chile, Peru and Argentina. Source: photo by author, 2016. 
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Appendix A – Diary Excerpt 

Wednesday 8th July 2016 

After a late start, Jorge made me breakfast, a standard plate of sliced bread covered with 

dulce de leche. It is independence day tomorrow so Jorge went to meet his family for an 

asado whilst I stayed in the flat and cracked on with some work. I caught up with the 

family back home, did some research into the town of Córdoba and tried contacting some 

more vegetarian organisations in Buenos Aires for when I return there next week. I hope 

they go well! I walked into town and just strolled around for a while. The weather was 

lovely, and I explored a decent amount of the city before finding somewhere to eat. It was 

an awesome Asian vegetarian restaurant down a back alley. It was pay by the kilo and I 

had 2 servings – lots of fried veg and tofu. I was the only customer in there though which I 

thought was slightly strange considering the city has 2 universities. I walked home, 

showered, and watched some of the Euros on TV- France vs Germany, huge game!  

Agus picked up in the evening and we went to her house – she had lots of family round, 

they were all lovely and we shared plenty of maté. They were all interested about my 

vegetarianism above all else. Classic. I was meant to go out with Jorge but he was feeling 

unwell so Agus and Flor took me to one of their favourite restaurants. It was really cool 

inside and very busy. Whilst I was in the loo they kindly ordered the food. I couldn’t refuse 

the calamari starter, but they got the vegetarian pizza right! I also had a Patagonia 

cerveza and a G&T for the first time since I’ve been here! A pretty great day, and a lift 

home to the front door. 
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Appendix B – Consent Form 

Information for Participants  
Thank you for agreeing to participate in the project.  Your participation is voluntary, 
and you may change your mind about being involved, or decline to answer a particular 
question or questions at any time and without giving a reason. 

This information sheet is designed to give you full details of the project, its goals, and 
what you will be asked to do as part of the research.  If you have any questions that 
are not answered by this information sheet, please ask. 

What is the project title? 
An investigation of vegetarianism in Argentina. 

 
Who is carrying out the project? 
Elliot Worsop 

 

What is the project about?   

Understanding vegetarianism as a new social movement in Argentina. Investigating 
the lifestyle first-hand, the organisations, and participation. 

 

 

Who is being asked to take part, and why? 
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Appendix C – Interview Transcript Example 

Interviewee 2, Agús. Administrator and co-founder of Facebook page Vegetarianos en 

Argentina. 

Date – 18th July 2016. 

Location – Coffee shop, Palermo, Buenos Aires. 

Duration – 1 hour.  

All parts transcribed into Spanish have been highlighted for clarity when analysing. 

Code: E = interviewer, F = interviewee, M = Translator. 

 

E- Ok, fantastic. Alright, Agús, could you tell me a little bit about yourself, the history, 

yeah, and the history of Vegetarianos en Argentina. 

M- Si podría contarlo un poco de vos y de la historia de la organización. 

F- Bueno, soy Agús, soy activista, ¿qué más? MundoVeg surgió como una propuesta, en 

realidad [inaudible] crear un grupo. En un comienzo, era un grupo de personas que se 

juntaban para hacer picnics solamente. Debido a la necesidad de las personas de hacer 

algo, se fue formando a poco un grupo. 

M- She’s, it started like a group. They did picnics. They had, or wanted to do more, so the 

group started growing, their page started getting bigger and bigger. 

E- Cool, alright. 

F- No fue pensado como ‘yo quiero crear una organización’, sino que fuera realmente 

M- The aim was not to create an organisation, but to do something new, by themselves. 

E- Really? Ok, cool. Also, sorry, whats the date today? La fecha? La fecha hoy? 

M- Today? 

E- I need, decir. 

M- Today’s date? The eighteenth. 

E- July the eighteenth, interview with, uh, sorry, Agús.. Sorry your second name? 

Surname? 

F- ¿Mi apellido? Molina. 
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E- Molina. Ok, alright. Um, ok right. So how long ago was this established? How long ago 

did you make the page? 

M- ¿Hace cuánto se creyó la página? 

F- Hace más o menos 5 años. Empezó a crecer, y después en poco se fue creciendo 

cada vez más. No sólo tenemos un grupo en Facebook, sino que tenemos página y 

bueno en realidad MundoVeg, o sea, tener una organización es tramite, no es una 

organización todavía jurídica, porque en Argentina esto lleva un tiempo si está creando lo 

que es una colección como ONG. 

M- Erm. 

E- Do you want a pen and paper? 

M- Yes. 

E- it might make it easy. 

*laughs* 

F- 02:34 Y eso que tomamos un café 

M- She said that, erm, in the beginning it was just a group, a Facebook group. 

E- Just friends? Solo tu amigos? 

F- ¿Cómo? 

M- Si era solo tus amigos… 

F- No, en realidad era un grupo abierto. Se mandó más y más gente y después se me fue 

de las manos de lo grande que creció 

M- It was an open group. 

F- Creo una página y hoy en día… No sé si me entiended 

M- She created, ehh, the facebook page, eh, for more people, because there were a lot of 

people signing for the group, but it’s not a legal organisation, yet, because you have to go 

and pay. 

E- Oh really? 

M- They are, the aim is to create a legal organisation, like, a non-governmental 

organisation. 

E- Really? An NGO? Oh cool! 
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M- That’s like the aim of this. 

F- 03:30-03:40 Igual, independientemente que todavía no tengamos esta personería 

jurídica porque se está tramitando, estamos haciendo eventos en todo el mundo. 

M- That despite, they don’t have the permission, they are doing a lot of events. 

E- Doing a lot of what sorry? 

M- Events. 

E- Events, sí. Yeah, and how do you become an official organisation? 

M- 03:56-4:00 ¿Cómo se convierte en una organización oficial? 

F- 4:00-04:24 Bueno, en realidad son tramites nacionales, burocracia para convertirlo, 

¿no?. En Argentina, funciona, tenés que tener un capital, dinero, que es mucho dinero 

para formar la organización tenés que tener cierto número de personas bueno y después 

tenés que tener abogados, escribanos, es todo un trámite que lleva al mínimo seis 

meses, un año. 

M- It’s a lot of bureaucracy, paperwork, and you need, I dunno, a certain amount of people 

and a certain amount of money to start an official organisation. And also you need to work 

with some lawyers. 

E- Oh really? 

M- Yes. 

F- 4:40-04:46 En Argentina, sale más o menos, tramitar, sale más o menos 20 mil pesos, 

como mínimo. 

M- It’s like to do that paperwork, is like twenty-thousand Pesos. 

E- Twenty-thousand pesos?! 

M- Yes, and it, you need a lot of money and a lot of time. It’s like six months to do. 

E- Does anyone else organise the group with you? 

M- 05:06 Si hay otras personas organizando el grupo con vos 

F- 05:11-05:22 En realidad, yo soy la encargada de todo soy la creadora, la 

administradora. Sí, hay otras personas que me ayudan, pero en realidad yo casi 

[inaudible] 
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M- That she runs it herself, she has some people who help her with other stuff. But she’s 

the one who created the group and administrates it. 

E- Ok, wicked. Ok, and what is the motive of MundoVeg? 

M- 05:40 ¿Cuál es el motivo de MundoVeg? 

F- 05:43-06:25 Bueno, ¿por qué surgió MundoVeg? En realidad, surgió gracioso. En ese 

momento, no había mucho Facebook, comenzaba, y allí solo había un grupo en 

Argentina de vegetarianos y en ese momento yo me peleé con el administrador de ese 

grupo, discutí por diferencias y esa persona me eliminó del grupo. Encontré eso 

autoritario. ¿Por qué me ha hecho eso, si yo quería aprender? Entonces, dije voy a crear 

mi propio grupo en donde se llama MundoVeg, incluye vegetarianos, veganos, sea de 

toda gente. 

M- The time she created the, the page, erm, you know that nowadays its really common, 

but at the time no. And there was just one group, she had a fight, with the administrator of 

the group. 

E- En serio? 

F- No, no! 

*laughs* 

M- So she thought that it would be great to create her own page, because she didn’t 

agree with his.. 

E- Philosophy, or..? 

M- Yes. And what was the fight about? 

F- Bueno… 

*laughs* 

F- 07:08-07:35 Porque esa persona, como, era muy autoritaria, como, que decía cosas 

como ‘si comés soja, no sos vegetariano’, cosas muy, como [inaudible] Y a mí no me 

parecía que sea así, ¿me entendés? Porque cada uno es vegetariano, vegano en límite 

de sus posibilidades, entonces juzgar al otro me pareció muy malo, como no muy 

comprensivo.  

M- That he was really, uh, hard with the people, he was not comprehensive? So he said 

that, for example, that if you eat soya, you are not vegetarian, and some things like that. 

Erm, each person has some possibilities to start to be vegetarian, and you don’t have to 
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judge people because of what they eat, but to help them. It’s not for judging, but for 

helping.  

E- Ok. And his group now? 

F- ¿Cómo? 

M- 08:10 ¿Cómo es el grupo de él en este momento? 

F- 08:11-08:18 Es muy bajo. 

E- No tengo una entrevista con él. 

F- 08:20-08:25 Igual nunca diría el nombre. 

E- Ok, and, so how do you operate, so what do you actually do to run the page? 

M- 08:34 ¿Qué es lo que exactamente hacés en la página? 

F- 08:39-09:26 ¿Cuál es mi trabajo? Y lo que hago. Bueno, en realidad, primero tenés un 

trabajo que es aceptar a todas las personas, en lo que es el grupo, aceptar a todas las 

personas que se unen. Además de eso, administrar el contenido que se va subiendo al 

grupo porque tiene que haber una línea, hay normas y reglas en el grupo, por ejemplo. 

Bueno una de las normas es, por ejemplo, que no se puede subir violencia gráfica, ni 

violencias explicitas, no se puede agraviar al otro porque eso no tiene respecto y la gente 

que administra un grupo de más de 37.000 personas, si no lo administrás, es un caos. 

Entonces en cuanto al grupo es… no sé si querés explicarle ese. 

M- Sí. Erm, facebook group, page. She first has to accept the people to submit to that 

group. And then, erm, she has to see everything that is published there, because they 

have some news. For example, you cant, publish there, some violent images, its forbidden 

to aggression. Because that’s not the idea of the page. It is to be respectful to everyone, 

so she must be in charge of everything that is published on the page. 

F- 10:07-10:44 Es importante administrar ese en este sentido porque cuando no lo 

administrás, es como un torbellino y se manda más y más gente que se pelean y ese 

genera un clima muy feo, se termina en [inaudible]. Entonces es importante administrar el 

contenido también porque hay mucha gente que se está iniciando en el mundo 

vegetariano y vegano y vienen justamente al grupo para que los ayudemos, entonces 

ingresar y ver todo eso no le sirve a nadie. 

M- She thinks it’s important to administrate the group because if you let everyone publish 

whatever they want, maybe something bad, because maybe they argue a lot and there 
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are a lot of people who aren’t vegan or vegetarian that they are starting to be ones and 

enter the group and they want to be helped, not see some things, like bad kinds of things. 

F- 11:10-11:24 En cuanto a la página, que son dos cosas diferentes, en realidad es lo 

mismo, pero en la página, en el grupo como, que, se debate más, y en la página, como, 

que solamente se muestra más contenido en cuanto a información. 

M- That the group, it’s not the same as the page (MUNDOVG & VEG IN ARG), because in 

the group there are like discussions about things, but on the page it is more informative 

information about vegetarianism. 

E- Ok cool. And so do you feel that the group and the page are good for people who are 

newly vegetarians? Its helpful for people who want to become vegetarian? Is it a helpful 

platform for them? 

M- 11:55 Si el grupo provee una ayuda para personas que están iniciando 

F- 12:00-12:43 Yo creo que sí porque, bueno, llegan muchos mensajes privados a la 

página también llegan mensajes privados de las personas y piden ayuda y bueno, o sea, 

gente de todos tipos, gente informa, chicos, menores, gente que quiere cambiar y no 

sabe cómo. Cualquier tipo de ayuda, como que la página funciona como contenedora, 

como, por ejemplo, la gente que tiene un perro enfermo y no sabe qué hacer con el perro 

o mil cosas. Entonces, yo creo que sí ayuda, no sólo que ayuda a esta persona que 

cambie, sino que ayuda a que se convierta en activista que es lo importante. 

M- She thinks that its good, the page, because she receives a lot of messages from 

people starting, about how to be vegetarian. 

E- Really? 

M- Yes, people who are starting, or people who are ill who want to change the way they 

eat and even questions about animals. And she thinks it is helpful for them to start doing 

that and start to be, I don’t know the word exactly, activism? 

E- Activist 

M- Yeah to be an activist 

E- Oh ok, cool. Activism in what way? I mean, would you consider being a vegetarian as 

being an activist in Argentina? 

M- 13:26 Si ser vegetariano en Argentina es ser activista. 
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F- 13:30-13:54 Sí, yo creo que cada uno, para mí, es como, todos activan de alguna 

manera, todos hacen, generan un cambio de alguna manera. Pero también es importante 

no quedar sin alimentación, si yo hago, yo hago esto [inaudible]. Es importante que, si 

vos sabés que estás haciendo daño y lo querés cambiar para tu vida, puedas 

comunicarle por qué importante es que cambien. 

M- She thinks, it’s, to be a vegetarian, in some way is to be an activist, because if you 

change your own way to live, our habits, you are also able to tell other people why they 

should change. If you are bettering your own ways, you communicate that. 

F- [inaudible] 

*laughs* 

E- So yeah, do you try to promote vegetarianism or act as a platform for existing 

vegetarians to communicate? 

M- 14:35 Si tratás de promover, digamos, el vegetarianismo o es solo una página en la 

que discuten vegetarianos. 

F-14:44-15:12 No. No, no, yo soy vegana y activista las 24 horas, o sea que yo donde 

vaya, no es que peleo ni, no en todos lados yo comunico veganismo en todos lados, con 

cualquier persona. No creo que vegetarianismo o veganismo tenga que ser algo limitado 

a las redes sociales. La idea es que la gente pueda salir y poner en contacto con el otro, 

empezar a interactuar de otra manera. 

M- She promotes vegetarianism, she thinks everywhere she goes she tries to talk about 

that. Not to argue, but to communicate the benefits. 

E- The benefits? Ok, cool. Um and what benefits might that be? Is it environmental, or 

animal rights… 

M- 15:35 ¿Cuáles serían los beneficios como el medio ambiente, los derechos de los 

animales, la salud? 

F- 15:42-16:17 En realidad, cuando uno activa, y vos estás hablando con, tenés que 

hablar con la gente para ver lo que piensa el otro para entenderlo y cuando hablás con la 

gente ves que para cada uno hay diferentes cosas importantes. Entonces, para una 

persona sale más importante la salud, entonces vos sabés que para esa persona tenés 

que encarar el tema por ese lado. Si vés que una persona habla de la religión cuando 

estás allí, bueno encarás por ese lado, si vés que…. En realidad, son muchos los 

beneficios y podés encarar el tema de diferentes perspectivas. 
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M- The benefits are a lot, and you can, um. It depends on the person who is being a 

vegetarian, maybe for someone the most important thing is health, so you can tell him 

about the health benefits. And maybe for other people the most important thing is animal 

rights, and that’s why you tell them about the animals. There are much perspectives about 

the topics… 

E- So it depends on the person 

M- Yes, the benefits are a lot, but it depends on the individual. 

E- The niche! 

*laughter* 

F- 16:51-17:08 Hay otras organizaciones que encaran el tema de una sola perspectiva. 

Yo, por lo menos, trato de ver el tema con, que, o sea, de una manera más estratégica, si 

yo veo que a vos te gusta más la salud, te voy encarar el tema por allí, porque será así 

que te voy a convencer.  

M- she says that there are other organisations that just look at it from one perspective, but 

she tries to do it from all perspectives, like, strategic. Cos maybe the most important thing 

for you is health, she wants to convince you, so she will talk to you about health benefits. 

E- Ok, so by filling your particular niche, er, has MundoVeg encountered any 

opportunities, do you get much publicity. For example, what opportunities, what 

opportunities have you experienced by providing this Facebook page, or, do you provide, 

um, a space for opportunity for other people. So, have you experienced opportunities 

yourself, or do you provide opportunities for other people? 

F- ¿Entendés? 

E- So, making your facebook page, do you feel as though you’ve got opportunities, for 

example to promote vegetarianism. Have you got publicity from maybe other websites, or 

radio, or.. I’m not sure. Like events? You’ve made contacts and now you’ve got a network, 

perhaps, of other vegetarian people and organisations? 

M- 18:27 ¿Cómo [inaudible] la manera, digamos, si tenés publicidad en algún lugar o en 

otras páginas o los eventos, por ejemplo… 

E- Or do you feel that you provide the opportunities for other people? 

M- 18:40 ¿O como, que, en realidad la verdad es que tu página les brinda las 

oportunidades a otras personas para promover, para poner un evento…? 
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F- 18:50-19:57 Yo creo que la página les brinda la oportunidad a todos. O sea, genera… 

Tenemos suerte, como, que, siempre teníamos suerte, en el sentido de que no 

necesitamos publicidad porque crece tanto que no se necesita publicidad. Lo que 

nosotros hacemos es publicidad de los activismos y en los activismos repartimos 

folletería donde hay figuras de la página, del grupo para le gente, pero es una folletería 

informativa que es más publicidad para captar gente. Obviamente que la persona que lee 

el folleto se va unir si está interesada, si no, no. Pero también yo creo que es un trabajo 

que iba creciendo casi solo. Yo estoy haciendo mi trabajo, en el sentido de que yo estoy 

generando eventos, activismos y se va generando casi solo, como, yo, no es que digo 

que ‘ah, en este momento necesitamos esa publicidad’. ¿Me entendés? No sé, como, no 

sé si iba a la pregunta de él.  

M- 19:57-20:01 ¿Y la gente en la página sí puede publicar, por ejemplo, eventos 

particulares?  

F- 20:01-20:30 Sí, sí, la gente puede publicar todo, siempre y cuando haya, por ejemplo, 

en el grupo hay normas como que decía. Por ejemplo, las marcas solo pueden publicitar 

sus productos una vez al día, por ejemplo, una vez al día porque si no, sería spam. Yo 

trato de manejar el contenido como está bien que ustedes puedan publicar sus productos 

porque ayudan a los animales y a nosotros, pero tratar de que esto no es la televisión. 

M- She thinks they don’t need to do these things because people sign in the page all the 

time, but they give out some flyers with information. 

E- You’ve delivered flyers? 

M – Si repartés folletos 

F- 20:44-20:48 Sí, en los activismos repartimos folletos y comida. 

E- y donde? 

F- 20:50-20:58 Donde ha…, Organizamos un evento, en tal lugar a tal hora, y allí vamos y 

repartimos folletos y comida. 

M- Yes they deliver flyers and food. 

E- And food? 

F- Gratis, gratis. 

E- Sí, sí. Y qué comida? What food? 
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F- 21:06-21:15 Justamente hacemos eso porque, nuestro activismo se diferencia, para 

mí, en eso, como tenés un activismo que es más pacifista y positivista. 

M- They, she wants her activism always to be positive. 

E- Positive activism? 

M- Yes, that’s why they deliver flyers. 

E- Free food, and friendly> 

M- Yes. And she thinks that the page gives people the opportunity to promote their 

products, for example, some people who sell vegetarian food, vegan food, they can 

promote their products, but just once per day in the page. 

E- Ok right, so once per day, people get to promote their own vegetarian food. Cool. So 

what is like a common post? What do people use it for, like what stuff do people say, for 

example? 

M- 21:56 ¿Qué suelen vender, por ejemplo, hay comidas o qué cosas? 

F- 22:01 ¿Qué vende o qué damos gratis? 

M- What do people say? 

E- In the group, in the group. What do people use the group for? 

M- 22:07 ¿Para qué usan el grupo? ¿Qué venden? ¿Qué productos? 

F- 22:11-22:35 El grupo, en realidad, se usa más de debate, y de sacarse de dudas. La 

gente lo usa más que nada para eso. Probablemente, las empresas y los productores lo 

usan para vender sus productos. Hay mucha comida, hoy, en Argentina, hay mucha 

variedad y eso no significa que todos los productos sean buenos, hay gente que cocina 

mejor, gente que cocina peor. Pero generalmente se vende mucha comida vegana. 

M- The group is especially for doubts, you know, people who have doubts. Also, some 

people who cook vegan food can sell to the group, but not using a place, just Facebook. 

F- 22:53-23:24 Igual, lo de, que él había preguntado recién, nosotros entregamos comida 

gratis. Nosotros tratamos de acercarnos a las personas, bueno esto es mi concepción por 

lo menos, tratamos de acercarnos con una sonrisa, diciendo, entregando comida gratis, 

es un gesto que, la persona, ya mostrándole así, esto ya se propone otra manera, ¿no?  

Y bueno estamos allí para escuchar. 
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M- She said that they give free food, and they smile and go to people, maybe people 

sometimes have bad views about vegetarianism because maybe there are some 

vegetarians or vegans that are aggressive. So that’s what she wants, err, to do differently. 

E- Um, alright, and is social media an efficient way of connecting vegetarians in 

Argentina?  

M- 23:55 Si las redes sociales son modo eficiente de… 

F- 23:58-24:04 Sí, sí, totalmente, de hecho, MundoVeg surgió de las redes sociales. 

E- How many likes does the page have? 

M- 24:06 ¿Cuántos likes tiene la página ahora? 

F- 24:08-24:10 Tiene más de 37.000 ahora 

M- More than thirty-seven-thousand. 

F- 24:16-24:50 Y bueno yo también cada vez que hacemos un activismo yo también veo 

los likes que genera eso. Entonces sabés cuán eficiente es salir a la calle porque si no la 

gente se queda en ese lugar y… Las redes sociales son muy buenas porque la gente, a 

través de, se saca las dudas, los miedos y no tenés que darlos por cara, a veces la 

vergüenza de preguntar algo por [inaudible], ser vegetariano es ser raro, o ser 

vegetariano te da anemia.  

M- She thinks that social media is efficient because people can ask things there and not 

face-to-face because maybe they are ashamed about things. Maybe it is tabboed, so in 

social media these people can ask whatever they want. And also she said that when they 

do activism on the streets, she looks at the likes on the page, to see how efficient it is to 

go to the streets.  

E- Ok. So is there a correlation between activism on the streets and the amount… Ok, say 

there is an event one day on the street, a vegetarian event. Would there be a correlation 

between the event and likes on the page? 

M- 25:32 Si hay alguna correlación entre, por ejemplo, hacer unos eventos allá en la calle 

y los likes que tiene en la página 

F- Sí 

E- Sí? 

F-25:40-26:05 - Sí, porque, o sea, uno ve el trabajo cuando, si el trabajo da fruto cuando 

después va a la página y ve si hay más gente que sumó. Y por ejemplo cuando vamos a 
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los activismos, la gente pregunta por las recetas. Y después te da la oportunidad de 

publicar las recetas o lo que fuera y vés que hay gente del activismo que te agradece. Sí, 

hay relación total. 

M- She said that you see how efficient it is to go to the street because the change of likes 

you have in the page, or how many people submit to the group. And also maybe when 

you do activism, people ask you about recipes, it is also good for communication, and 

people are thankful.  

F- 26:37-27:09 También otra de las cosas es que nosotros tratamos, por lo menos, 

nosotros tratamos de hacer un evento que sea activar y un evento que sea avanzar 

vínculos. Porque mucha gente no quiere venir porque dice que no conoce a nadie, 

porque le da vergüenza, entonces a través de estos eventos que son más sociales, que 

para otros grupos no está bien hacer, es como [inaudible] . a través de estos eventos lo 

que nosotros hacemos es conexión, intercambio, relaciones y otros grupos no lo hacen. 

M- She thinks that there are like two parts of her activity. One is activism on the streets, 

and the other is organised events for the people on the Facebook pages. So people who 

are vegetarian or vegan can communicate and socialise. Other groups don’t do that.  

E- Ok 

F- 27:37-28 De hecho, hay una, hoy me llamaba una persona y era el papá de una niña 

de 12 años que quería saber si podría ir la niña en el evento de sábado. Y nosotros 

tratamos de que venga cualquier de la gente, o sea si seas extranjero si tengas más años 

o cualquier cosa. Está bueno porque de eso se trata la integración. Y bueno sábado viene 

la niña de 12 años y el papá también. 

M- Today they got a message from the father of a 12-year-old girl, and he asked Agús if 

his daughter could go to the event on Saturday. 

E- Oh really? 

M- And she thinks that its great because she wants old people and young people. 

E- Yeah that’s interesting. Um, sorry, have you received any difficulties, negativity, or 

resistance or anything, being a vegetarian page. 

M- 28:32 ¿Si tuviste algunas dificultades, algunos comentarios negativos en la página de 

la gente…? 

F- 28:39-29:41Sí, siempre hay así, pero depende de cómo se lo tome cada uno. Hay 

otras personas que ante un comentario o una agresión lo único que hacen es responder 
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con lo mismo, particularmente porque nosotros somos un grupo pacifista si pone una 

violencia y otra violencia es algo sin fin. Lo que buscamos es, por ejemplo, si una 

persona, yo por lo menos lo veo así, si una persona se une a la página y agrede, es 

justamente porque está interesada en la página, pero su manera de comunicar es a 

través de la violencia, esta persona inconscientemente quiere saber sobre el tema, pero 

no sabe cómo decirlo ¿entendés? Porque ¿generalmente estas personas entran a la 

página para pelear?  No, porque las plantas también sienten… Y a través de estas 

preguntas que agresivas…  la persona en fondo quiere saber, quiere saber sobre 

veganismo.  

M- She said that there are a lot of people who enter the group to say negative things. But 

not always negative things but they post about violence. And she thinks that if one person 

is aggressive, she shouldn’t be aggressive as well. She should talk to [whoever is being 

aggressive] because they are not necessarily that sort of person, but maybe they want to 

learn about things. 

E- So the negativity isn’t from people mocking, or having a laugh or a joke about the 

page? 

M- 30:35 Los comentarios negativos vienen más como por dudas, preguntas, cosas que 

no entienden y no de bromas. 

F- 30:41-31:04 Es que depende de cómo cada uno se lo tome, yo creo que la persona 

que te agrede, en el fondo, es como una agresión a él mismo que está haciendo, ¿no? 

Porque trata de entender por qué sigo comiendo carne, es muy filosófico también lo que 

digo, pero es como que esta persona que está agrediendo a vos, está agrediendo a sí 

mismo. No sé si me explico bien… 

M- 31:05 Los comentarios en relación a preguntas y eso, pero no ponen bromas o algo 

que no tiene nada que ver con el vegetarianismo que entra para… 

F- 31:13-31:26 Sí, entra un [inaudible] de personas, por eso depende de cómo cada uno 

se lo tome. Yo, como, que esta persona que está agrediendo en el fondo lo que busca es 

saber la verdad. Porque si no, ¿para qué te uniste en una página de vegetarianismo?  

M- She considers that everyone who enters the group to say negative things actually 

deeply want to know about vegetarianism. Its like if he’s aggressive, being aggressive with 

himself. 

E- Ok, cool. And regarding communication, who is your audience, or target audience. You 

know, who do you appeal to? And do you know how many people your posts reach? 



72 
 

M- 32:00 Más o menos ¿cuál es el público general, la mayoría de la gente que hay en el 

grupo? Y, además ¿cuáles son los objetivos, cuando publicás qué esperás alcanzar? 

[inaudbile] un público más grande.  ¿Y tambié1``n cuántas personas llegan a ver las 

publicaciones? 

F- 32:26-32:56 El público que tenemos es una mezcla de todos, si fuera solo para 

vegetarianos o veganos, sería muy cuadrado ¿no? Comunicamos para vegetarianos y 

veganos, pero también comunicamos para todas estas personas que estén interesadas 

en el cambio. Porque si nosotros solo publicamos para vegetarianos y veganos, no 

hacemos el cambio y justamente tenemos que publicar para ese público que necesita 

cambiar. 

M- She considers that the audience is everyone, not only vegetarians and vegans, 

because if it was only for vegetarians and vegans then they wouldn’t change anything. So 

the audience is all the people who want to know about that so they can see what it is 

about. 

E- Cool. And do you know how many people can see the posts?  

M- 33:21 ¿Cuántas personas… 

F- 33:24-33:51 Las publicaciones, más de 5000 personas, seguro, porque no sé si él 

sabe administrar página, pero cuando vos publicás algo, que parece la cantidad de likes y 

cuantas actualizaciones tiene esa foto. Igual, depende, porque hay veces que es más y 

hay veces que es menos.  Eso depende como llegue la imagen a la persona. De acuerdo 

con lo que estoy publicando y viendo el contenido que le gusta al público que sigue la 

página. 

M- She said that every post in the Facebook page you can see how many people like it 

and how many people saw the post. So each post has say, five thousand views, but not 

all of them are the same. 

F- 34:24-35:00 Igual, hay veces que pasa que publicamos alguna imagen violenta 

[inaudible] tanta paz, tanto amor. Y para generar eso en la gente y despertar mudanza y 

estas imágenes generan mucha más audiencia, pero a la vez yo trato de que no sean 

tantas las imágenes violentas porque también generan morbo y más violencia, entonces 

trato como sí genera muchas actualizaciones, pero tiene por otro lado el contra que es 

más morbo y violencia. 

M- Sometimes people post violent images so lots of people post and react to those things. 

But she thinks that these posts reach he most people. 
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E- Really? So the more violent images reach the most people. 

M- Yes, but she tries to make sure that there aren’t a lot, because she doesn’t want to be 

very violent. 

E- Ok cool. Um, so, you organise events. Do you organise these yourself or do other 

people in the group do so? 

M- 35:35 Si organizás los eventos u otras personas en el grupo lo hacen. 

F- 35:40-36:28 Yo hago todo. Lo que estoy haciendo ahora, hace más o menos un año, 

implementamos, bah implementé… Yo estoy sola, que organizo todo, pero tengo 2 

personas que me ayudan en la organización en general y hace un año implementamos 

coordinadores, que teníamos que buscar coordinadores. Empezamos a implementar 

coordinadores que serían como líderes en cada países, en cada país, donde me ayudan 

a organizar los eventos. Por ejemplo, hoy en día estamos en varios países, Peru, Puerto 

Rico, Ecuador, Chile, Argentina, y si bien organizamos en conjunto lo cual a mí se me 

facilita el trabajo porque yo no tengo que estar pensando en todo porque hay otra 

persona que también está pensando. 

M- She has like two, workers. And not so long ago they decided to have some 

coordinators in each country. 

E- So you have people in different countries? 

M- Sí. Peru, Ecuador, Costa Rica, Chile, Bolivia… 

F- 36:46-37:11 En realidad, yo estoy buscando, o sea, generalmente en la página 

sacamos un post que se buscan los coordinadores ¿no? y bueno las personas que están 

interesadas en coordinar actividades se contactan conmigo e intercambios, así como si 

fuera entrevista. Hay muchas personas que están interesadas en coordinar, pero yo creo 

que no todo el mundo puede coordinar. 

M- They do a post one day, and a lot of people are interested in the idea, but not all of 

them are able to do. 

F- 37:34-37:44 Y ahora, por suerte, cada vez es más, entonces, ya, el mes que viene 

lanzamos en países de habla inglés. 

M- That its growing, and next month its starting in countries with English language. 

E- Cool. En qué países? 

F- 37:56 En Estados Unidos vamos a empezar y capaz que Australia también.  
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M- Australia, USA.. 

E- That’s awesome. And how do you promote yourself. Do you hand out leaflets, any 

funding? How do people find out about you as a group? 

M- 38:24 ¿Cómo la gente se entera de la página y si recibés algunos fondos? 

F- 38:30 ¿Si hay algunos fundos? No, no recibo fondos de nadie. 

M- 38:36 ¿Cómo la gente llega a la página? 

F- 38:40-39:07 En realidad, era la página, yo creo que llegan a través de otros contactos. 

Por ejemplo, nosotros difundimos, en realidad no sé realmente cómo explicar la gente 

llega a la página. Hoy en día, hay muchos grupos en Facebook y llega casi sola. Yo 

nunca hago publicidad del grupo para que la gente se entere de que hay una página. 

M- That she does everything for the page. Now on social media there are a lot of groups, 

big and small ones… 

E- So they help each other out? 

M- Yes 

F- 39:25-39:39 Se entera, si no este, se entera porque en los activismos obviamente 

entregamos folletos, pero no hay un tipo de publicidad masiva en los medios de 

comunicaciones masivos, hay solamente via Internet. 

M- She said that she delivers some flyers so that some people like the page, but also 

there are some people that find the page themselves, by looking for vegetarian groups. 

E- Like myself. Facebook es muy facil para encontrar. 

F- 39:57-40:02 Sí, de hecho, se unen muchos chicos, muchos menores, también. 

E- But are you associated with other vegetarian pages or Facebook groups? Do you know 

the admins of other vegetarian Facebook groups? 

M- 40:10 Si estás conectada con alguna otra organización o conocés a los otros 

administradores de otras páginas.  

F- 40:19-40:46 No, yo creo que en Argentina hay mucha competencia, no sé si en todo el 

mundo funciona de la misma manera, pero cada organización, como que, tiene su 

personalidad corporativa, tiene su manera de comunicar. Hay mucho egoísmo, y no hay 

unión, hay más egoísmo que unión. Es una lástima que sea así, pero es así, o sea capaz 

vos como caso [inaudible] pero cada uno quiere ir por su lado. 
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M- She said that here in Argentina it is very competitive, and each organisation has its 

own events, and maybe you invite other pages to submit or something, but here it’s like 

each organisation is isolated. It’s a shame. 

E- Ok. Um, do you believe that vegetarianism in Argentina is growing? 

M- 41:19 Si creés que el vegetarianismo en Argentina está creciendo. 

F- 41:22-41:58 Sí, está creciendo. Mucho antes, yo, que hace mucho que soy 

vegetariana, cuando era chica, casi los 15 años. Me doy cuenta de que es increíble. Hoy 

en día, se puede encontrar vegetarianos por todos lados. Todo el mundo sabe lo que es 

ser vegano, hace un par de años apenas sabía lo que era el vegetarianismo y hoy en día 

saben lo que es un vegano. Se está promoviendo la protección animal. La gente está 

más consciente en ciertos aspectos, si bien, siguen matando animales, hay mucha más 

consciencia que años atrás. 

M- She thinks that it’s growing a lot, because for example, she became a vegetarian when 

she was fifteen and at that time, people didn’t really know about vegetarianism, and 

veganism didn’t exist, but now most of the people know what it is. 

F- 42:19-42:39 De hecho, el otro día, fuimos, cuando fuimos un activismo... Yo a veces, 

encaro a la gente con [inaudible], depende del día, ¿no? Y si me ocurro decirla ‘quiere 

probarse lo que es el veganismo’, y dice sí yo tengo un amigo, tengo un primo, como que 

sabía lo que es veganismo. Y eso hace años atrás no pasaba. 

M- That sometimes when she’s doing activism, she asks people if they know what 

vegetarianism is, and they often have friends of family, but it was never like that some 

years ago. So it has changed. 

E- And that’s all of my questions I think, unless you have any questions for me.  

M- 43:04 Acabaron las preguntas, si vos tenés algunas preguntas para él 

F- 43:08 No, no, ah sí, ¿Si piensa ser vegano? 

M- If you want to become vegan sometime? 

E- Do I wanna become vegan? For me. I am vegetarian for medio ambiente. For me, yo 

pienso no es necesario. I think veganism is more for animal rights. 

M- 43:27 Cree que el veganismo es más de los derechos animales. 

F- 43:34-43:37 Es discutible. 
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Appendix D- Example of Coded Interview 

An example of a coded interview with Jorge, a vegetarian living in Buenos Aires. 27th July 

2016. 

 

 

 

 

 

 

 

E- Ok today is the 20th July 2016 and I’m here with Jorge in Buenos Aires, a vegetarian? 

L- Yes. 

E- And how old are you Jorge? 

L- I’m 24. 

E- 24 years old, ok fantastic. Ok I just have a few questions. 

L- Perfect.  

E- So Jorge, you’re a vegetarian, and how long have you been vegetarian for? 

L- I started in January 2015, so roughly 1 and a half years. 

E- 1 and a half years. Was it a difficult transition? 

L- No not at all. I don’t know how to say it, I ate all kinds of stuff and I was very interested 

in eating a very varied diet. I really loved all the… 

E- Exploring? 

L- Yeah just exploring. And I love Latin American food which includes a lot of beans and 

this kind of protein, vegetable protein. So, really when I made the decision, I had a lot of 

resources to use to be able to be well fed. 

E- Yeah to be well fed, and not miss out on any nutrients. 

Colour Emerging theme 

 Ideological Pluralism 

 Motivation 

 Movement Approach 

 Communication 

 Meat and Culture 

 Resistance 

 Collective Identity 
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L- It wasn’t like a giant change in my diet because I almost never cooked with meat, or 

with egg of with milk or cheese. 

E- Ok cool. And where are you from originally? Buenos Aires? 

L- Yes, I’m from Buenos Aires. 

E- Cool. Ok, and for what reason did you become vegetarian? 

L- Um, I would say mostly because I felt we were doing it all wrong as a society. And I 

said maybe its more of an individualistic thing, that I’ve made the decision, because I’ve 

said there’s not really a consistent way in which we can change this. 

E- Yeah. 

L- It would have to be over the course of many many years, changing things that are the 

very roots of our lives and culture.  

E- And economics? 

L- Economics, everything. So I said, well, I might as well change myself. 

E- Exactly. How can you say that the world should be a certain way, but you’re acting… 

You’d be a hypocrite.  

L- Exactly. And I really only believe in little changes, and, in little social groups. So I’m a 

musician also and we have this image, and we play music which is alternative. 

E- Oh really what do you play? 

L- I play mostly bass. Nowadays, but I studied in flute and double bass. 

E- Nice, very cool. Ok, so your motive, was it from an animal welfare point of view, or a 

health point of view, or environmental, would you say? Or? 

L- The thing that most touched me when I made the decision was animal welfare. I had, 

just to name an example, I had a cat my whole life. And I say I love this animal and would 

be devastated if she died, and it got me thinking, why am I distinguishing between this 

consciousness. 

E- A cat and a cow? 

L- Yes exactly. Maybe its just, a vegetarian would have their answer to this, but for me it 

was really clear. But for me, I didn’t want to get into politics. 

E- Yeah activism. You just made the change yourself. 
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L- I said, I have to be this way. And also, I said well, it clearly has nutritional benefits, if 

you eat well and take care of your diet. It has a lot of good sides to it, I thought when I 

made the decision. And I had an asado the week after, and I thought ok no more. 

E- Ok, cool. And you haven’t eaten meat since? 

L- No, not at all. Just maybe by mistake or I didn’t know. But what I notice, is the taste. I 

taste butter, or dairy, and I taste it and think, we’re not supposed to eat this. Its really 

foreign to my mouth. But that’s just me, its my perception. 

E- Yeah, cool. And so did anybody else influence you, or have you influenced anybody 

else? 

L- I would have to say that I was influenced by my mother, as she was a vegetarian her 

whole life. Starting from when I was born, she was vegetarian her whole life. She never 

really posed it to me. She only showed me that you could have delicious meals and be 

well fed without the need for meat. So I grew up eating a lot of vegetables and different 

types of fruit, so I had that background. 

E- And have you influenced anyone else would you say? 

L- Hmm.. I would love to, because I have some vegetarian friends, and I sometimes 

discuss with them a little bit, but I don’t want to.. 

E- Yeah you don’t want to force them, or be that guy. 

L- I say its their choice. 

E- Ok, and what do you define as vegetarian? What’s your definition, because some 

people think different things. 

L- The thing is that, when I really get to think about it, maybe I don’t identify myself as a 

vegetarian because I think it has a hindrance, political status, you know? I’m a guy who 

thinks this way and doesn’t eat products derived from animals. Because also I think about 

clothing and some clothes that I have and what I’m able to buy and whatnot.  

E- I agree. It’s not possible to be perfect in that way all the time. And what would you 

define as vegetarian? 

L- Um, I would say that someone who.. 

E- So you get different types of meat, pescado or carne blanco. For you, what do you 

think makes someone vegetarian? 
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L- To me, it’s really an act of… it’s a big act of violence to eat part of an animal. It’s really 

a statement to me, you know. More than drinking milk or eating eggs or whatever. Eating 

the flesh of an animal, it’s really strong, so I understand that someone will leave that 

alone. 

E- So your definition of a vegetarian is someone who doesn’t eat animal flesh? 

L- Yes, exactly. 

E- All animas? Fish? Chicken? 

L- Yes, it’s what I grew up seeing, it would be that. So, I would say that a vegetarian to my 

understanding, maybe it’s not the exact meaning of the word.. is someone who stays 

within the nutritional part, and the eating part. I see the concept of vegetarian more 

generally… I forgot this word. It has something more to do with political point of view 

about earlier. 

E- Cool, fantastic. And how did your family and friends react when you told them you were 

a vegetarian. 

L- Most of them gladly accepted, fair enough… if it works out for you, no problem. Others 

were a little more sceptical. Some of my vegetarian friends said, great, I wish I could do 

that also. But generally I was really well received. 

E- Cool, fantastic. And how about strangers? Perhaps if you tell a stranger, or you’re in a 

restaurant, do you get strange reactions or does everyone allow it? 

L- I haven’t got a really strange reaction, but I really try to, its like, I don’t wanna be 

misinterpreted or create reactions when people are like ‘oh this guy, what is he doing with 

his life’. So I don’t really wanna talk like this, so I order what I know won’t have any animal 

products so.. because I know if I start asking, it will really create an awkward thing, so I try 

to avoid that. 

E- Ok, so you avoid talking about it because you can’t be bothered, or you think you will 

be judged? 

L- I think I might be judged, and I’d prefer to save that awkward moments? 

E- If you can avoid it, you may as well. 

L- Yes exactly. And because I know that for most of the people, like in a restaurant for 

example. If I say no I’m a vegetarian, please offer me something that matches my diet, I 

know that it’s pretty hard to find someone who will say ‘ok we need to do this for this guy’, 

I know they will say ‘oh, why does he come here’.  
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E- I agree, I was speaking to a guy as my hostel and, he and his girlfriend went out for a 

meal the other day, she’s vegetarian, and she ordered plain pasta, and they said that she 

was vegetarian, and when the meal came out, it was plain pasta with a steak on top. 

Haha, how crazy is that! Ok, so, have you ever had to downplay the fact that you are 

vegetarian? Have you been in a situation when you thought its best not to say? 

 L- Um, do you mean, if you lied? 

E- Yeah, have you lied about it? 

L- No, if someone asks me.. 

E- ..are you a vegetarian, you say yes? 

L- Yes, of course. 

E- Cool. Ok, and, does being vegetarian change people’s opinion of you. Maybe they 

associate you with certain things, hippy, gay, feminine, drug taker, liberal, or any? Do you 

get associated with any of these things? 

L- Maybe I get associated with being involved with alternative thinking of many things in 

general. Because as I said, I play alternative music, and I ride a bike… Little things like 

move a little bit out the centre. And maybe a couple of people I know will say ‘oh, this guys 

always trying to be different, or is trying to show that there is anothere way, but for me, it 

is how I want to live, and its what I want to show other people. 

E- And how you think maybe people should live, in an ideal world. 

L- Yes, exactly, and a lot of people say, oh, but here its really hard to be a vegetarian or 

vegetarian, and I say no not at all. I have the vegetable shop right around the corner, and 

they sell all kinds of vegetables. Maybe not the most organic ones, or whatever, not a lot 

of fruits because here we don’t have a lot of fruits, just apples, oranges, bananas, 

peaches and not so much. But for me its not a difficult environment to have this kind of 

diet. What is most difficult is to get involved and really take care of your diet, but I don’t 

find the environment in Buenos Aires to be really difficult, because I prefer to be 

independent. I don’t say ‘oh, they don’t have vegetarian meals in restaurants, we should 

make a law about it or something’. I just say fuck it. If I go to a normal restaurant I order a 

salad or some fries. 

E- Cool, alright, fantastic. And what would you associate vegetarianism with? You said 

what other people may think of you, they might associate you with an alternative life. Do 

you associate vegetarianism or vegetarianism with anything else, or do you agree? Or do 
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you think that there maybe isn’t a particular association, and It doesn’t make you a certain 

type of person? 

L- Generally speaking I would say that it has a connotation, of this, of maybe realising 

something and saying this isn’t good, I want to change this because its not good, I will 

change this, so. 

E- As an activist in a way? 

L- Yes, a little bit. I don’t really find it as a totally free from any other view. I think it does 

something to the way you think. In my opinion.  

E- Ok cool. Have you found any opportunities or advantages being vegetarian? Do you 

think, maybe socially, its propelled you in a different direction, or, perhaps you’ve been 

able to expand your dietary horizons, or you’re healthier or anything? 

L- I really think that my body is functioning a lot better, my digestive tract, my head, my 

body when I exercise. You know it all works, just perfect. I haven’t done any research 

about my nutritional facts, maybe I should in a few months. But I really feel that, well 

maybe sometimes I do feel stressed, but that’s work, nothing to do with my diet. So I’ve 

found that pro about changing my diet. And socially I feel it invites more interest of what 

we eat, what it means, and what it means to be well balanced.  

E- Yeah, cool. And so, as well as advantages, have you found any difficulties or 

resistance, or barriers? Perhaps if you go to an asado and all your friends are eating a 

load of meat you might feel excluded? Or is that not a factor? 

L- Yeah, although I wouldn’t like it to be, it really becomes a factor. If I get invited to an 

asado and I say ok I want to meet my friends and I want to throw some vegetables on the 

grill that’s ok. Being in contact with the smell an the attitude of this ritual thing that we 

have here with eating meat, it presents a little bit of a problem with me nowadays. In the 

beginning it wasn’t a problem with me at all, but I became more and more… 

E- You wanted to stay away from a meat-ridden bbq. Its like the idea of being around the 

bbq, slapping the meat down… 

L- Yes exactly. When it is any special occasion, asado is not only the main dish but the 

event. All year round, any occasion would be a good time to have an asado. I would say 

Argentinians in general, are really proud of this whole ritual, and its like- *manly voice* 

“yes, an asado, we’re going to have an asado”. So, that attitude, I prefer to stay away from 

that, and meat my friends in another situation, or maybe plan a differnet kind of meal or 
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whatever. I don’t want to be so conservative that I lose friends or aquantances that I enjoy 

being with you know.. 

E- And do you think that’s a possibility? 

L- That is a possibility. But I wouldn’t like it to be that way because I like people for other 

things you know. But I really start to think about it sometimes, because I feel it like a point 

of view towards life. For instance, if I have a friend and I discover that he is sympathetic to 

Nazi’s, I would think that I have to get away from this guy. Something really obscure like 

that, in a human social point of view. So I say, how far can I go in thinking that my opinion 

on animal welfare has to do with political, human ways of being, you know. So I really start 

to think about how these two thing relate to each other. I dunno. 

E- So its not a big problem in your life? You think about it, but it’s not a big deal… 

L- Exactly, maybe someday it will become a problem, but I know, that if I enjoy being part 

of society, that I can go that far, because everyone eats meat, drinks milk & consumes 

this stuff. It could be a really reclusive life, super alternative life. I don’t know if I’m ready to 

go into that. 

E- Cool. And are you aware of any vegetarian or vegetarian organisations?  

L- Not actively, but i have a few Facebook friends that shares these kind of things, and I’m 

a little bit in touch with that. 

E- Cool, for example, I’ve been interviewing some of these vegetarian Facebook pages, 

and it’s just interesting to see if vegetarian people actually know about the organisations, 

or events, or a festival that’s on this Saturday night. So you don’t really know much about 

that? 

L- No, because I don’t really have the time to get into that. I prefer to study, eat and cook 

my food. 

E- Ok cool. 

L- But I appreciate these things anyway. I think it’s good that organisations and groups 

exist.  

E- Cool. And so, why do you think there are so few vegetarians in Argentina? Is it just 

because of the culture of meat. 

L- I think mostly it is to do with that. 

E- I think so to. So that’s everything, unless you have any questions for myself. 
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Appendix E- Questionnaire 

 

Translation: Hi, I’m a student from the university of Nottingham, and for my dissertation I 

am investigating vegetarianism in Argentina. If you are vegetarian, I would really 

appreciate it if you could complete my questionnaire. It is anonymous and takes only a 

minute. Thanks, Elliot. 
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Question 1: What was your motivation for becoming vegetarian? (choose as many as 

applicable). 

Answers: Health reasons; Animal rights; Economic reasons; Environmental concerns; 

Spiritual reasons; Fashion; Other.  

 

Question 2: Do you associate yourself with any of the following movements? (choose as 

many as applicable).  

Answers: Animal rights; Environmental; Vegan; None of the above. 
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Question 3: Which of the following do you believe can be consumed in a vegetarian diet? 

Answers: Eggs; Fish; Chicken; Dairy; Pork. 

 

Question 4: Were you apprehensive about telling your family or friends when you became 

vegetarian?  

Answers: Yes; No. 

 

Question 5a: Do you believe it is necessary to be connected with a wider vegetarian 

community? 

Answers: Yes; No. 
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Question 5b: If yes, how do you connect with a wider vegetarian community? (select as 

many as necessary). 

Answers: Through social media; Vegetarian festivals and events; Socialising with 

vegetarian friends; Visiting vegetarian restaurants; Buying food from vegetarian 

organisations; Other. 

 

Question 6: What is your age? 

Answers: <18; 18-35; 36-60; 61+ 

 

Question 7: What is your gender? 

Answers: Male; Female. 



87 
 

 

Question 8: Do you live in an urban or rural area? 

Answers: Urban; Rural. 

 


